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“Social Media is about sociology and psychology more than technology.”
–Brian Solis, Principal of FutureWorks

Websites like Facebook, Twitter, and YouTube are being increasingly utilized by national, state,
and local governments around the country in an effort to spread environmental awareness to the
largest audience possible. These agencies participate in social media to expand their standard
social marketing campaigns to larger audiences via the internet. Social media comes into play as
a way of “talking” with your target audience in order to influence and change public behavior.
Municipalities have the ability to localize information and make it truly relevant to their audience’s
needs, thus increasing its effectiveness.
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The main features of GREEN VOICE are:
Research Paper scholarly written paper contains original research results or reviews existing results or show a totally new
invention related with theme

Column recurring piece or article in a newspaper, magazine or other publication accordance with the theme
In Black and White some of the leading environmental news coverage in the print media for over a quarter
Facets profile of a person who has contributed significantly to environment awareness through media tools
Talk Over exclusive interviews with people actively engaged in environment advocacy such as filmmakers, journalists,
photographers etc.

NGO Vignettes profile of an NGO or civil society organisation also in accordance with the theme
Open Windows useful website links in accordance with the theme
On Air media update on programmes being aired by various channels
Viewpoint article by an expert on some contemporary issue
Feature focuses on particular people, places, and events, and it goes into great detail regarding concepts and ideas of
specific issues

Media Analysis media trend analysis of environment news - quarterly
Latest Green Films regular updates on fascinating films by Indian filmmakers on environment and wildlife
Books latest books and publications on the theme of the newsletter

Environment calendar
January

May

September

4- Oil Conservation Week

11- International Migratory Day

16- World Ozone Day

15 – Oil Conservation Fortnight

22 - International Biodiversity Day

28 - Green Consumer Day

30- National Cleanliness Day

31 - World No Tobacco Day
October

February

June

2-8 Wild Life Week

2- World Wetlands Day

5 - World Environment Day

4 - World Animal welfare Day

28- National Science Day

8 - World Ocean Day

5 - World Habitat Day

17 - World Day to Combat Desertification and Drought

10 – International Day for Natural Reduction

March

16 – World Food Day

2-4 World Sustainable Day

July

21- World Forestry Day

11 – World Population Day

November

22 - World Water Day

28- World Nature Conservation Day

6- International Day for preventing the Exploitation

23 -World Meteorological Day

of the Environment in War and Arm Conflict
August

10 – World science Day

April

6- Hiroshima Day

21 – World Television Day

5- National Maritime Day

9 – Nagasaki Day

7- World Health Day

9 – International Day of the World Indigenous people

22- World Earth Day

December
2– Bhopal Tragedy Day/ National Pollution Day
11- International Mountain Day
14 National Energy Conservation Day

Social Media has been hailed as the newest
form of Marketing, and has changed the way
companies interact with their customers. It
is not only commercial companies but also
NGOs and environmental agencies who could
use this channel to promote their activities,

provided us with an incredibly powerful tool
to keep abreast with news, topics of interest
and it allows us to follow organisations or
causes we are interested in. It has changed the
way organisations and brands communicate
from a ‘push’ strategy to a ‘pull’ strategy as
audiences now choose what they would like
to follow! Plus the viral nature of social media
literally supports the saying – news spreads
like wildfire! In much the same way, social
media provides charities, NGOs and other
non-profit organisations such as environmental
agencies with a powerful tool to engage with
the public. Their conversational approach and
varied media provide them with effective tools

work and culture. Many NGOs and charities
have found video to be one of the most
effective ways of drawing attention to an
important issue in a memorable, entertaining
way. Facebook or Twitter are increasingly
popular ways to communicate with the public,
however picture and especially video have
this amazing power to compel someone to
want to take action in a way that just reading
text would not. The power of emotion or
humour is essential however, otherwise the
online video runs the risk of becoming an unengaging stereotypical television commercial.
Environmental or government agencies may
however struggle to match the free flowing

efforts and values. Emma Diacono discusses
with OUTLOOK the importance of using the
right media tools as to get one’s message across
in the most effective manner. Social marketing
provides companies with unprecedented and
instantaneous access to people. The tools and
platforms of the social channel are perfect for
connecting with customers and prospects and
has provided businesses with a powerful tool
to encourage loyalty and engage with their
audiences. Social media has also changed the
landscape of how customers communicate
with brands and organisations. Social media has

to influence the public and get their message
out. Moreover their efforts are supported by
the fact that social media reach is greater than
traditional media due to its viral nature. There
is a hitch however – if the content is not of
interest or engaging, social media cannot work
magic! Organisations should not feel they
have to use every social media tool available.
They should be clear about the audiences they
need to engage with to meet their strategic
objectives, and chose the channels, messages
and types of activities that will work for those
audiences, and that fit with the organisation’s

nature of social media with the structures of
their organisation, and the biggest challenge
with social media is message control; ‘what
if someone says bad things about us?’. Social
media provides the audience with a voice and
that is the reason it is so powerful. Agencies
need to embrace this and become proactive
in listening to their audience, taking feedback
and possibly criticism on board and making the
best of it. Being authentic is the key to social
media success.

About the Theme
Harnessing Social Media to
Promote Environmental Awareness

http://www.mepa.org.mt/newslet29-article12
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Column
Social Networking and the
Environment

Introduction
Social media is still an open box of potential.
This is particularly true with environmental
issues. The opportunities that social networking
and social media sites provide are yet to be fully
utilised. They can be used to: promote good
environmental practise, share ideas of best
practise, raise awareness about environmental
campaigns, and in other unforeseen ways.
Although social media is still a large unknown,
there are lessons to be learnt for charities
aiming to improve their environmental
practises. Social Media Influence produces an

annual Social Media Sustainability Index. The
report gives an overview of the best ways that
businesses are utilising social media to promote
their environmental practises, awareness, and
engagement. Some of the best performers
include Levis Strauss, Danone, Marks &
Spencer and Renault. These companies have
used facebook, twitter, tumblr, instagram
and micro-sites to raise the profile of the
environmental aspects of their companies.
This kind of activity has helped to raise
awareness of environmental issues and engage
a broad audience in environmental campaigns.
However, this kind of activity does verge
on the side of ‘green-washing’. It is an easy
way for a company to present itself as being
environmentally aware without making any
systemic changes to the way it operates.
For charities, it illustrates how effective

social media can be in sustaining interest in
environmental issues. If a strong social media
presence was combined with meaningful
changes in behaviour, lasting change could
be achieved and embedded in organisations.
Social media can help create a culture of
environmental awareness that allows actions
to take place.
To achieve this it is necessary to understand
the strengths and weaknesses of each form of
social media. What each site is best designed
for, and how best to use it. Below is a table
of the five main forms of social networking
that are used, and how each form should be
understood.
Finally there is a guide on what you should be
doing to make the most of social media in order
to improve your environmental practises.

Overview of main Social Media forms
LinkedIn

Twitter

Facebook

e-mail

Background

A professional networking site
that aims to link businesses,
employees and organisations.

A “mini-blogging” platform that
allows users to ‘tweet’ updates
and share news

Is all about sharing content:
photos, news stories, advice,
friends.

The classic direct digital
communication. Anything and
everything can be directly
messaged to someone’s inbox

Case Study

Go Green (at home and
at work) is a group where
individuals and professionals
share ideas and advice on how
to best improve environmental
practises.

#BGW was the conversation
started by Bristol Big Green
Week to promote their series
of events. Different campaigns,
organisers and participants
raised the profile of the event,
in turn raising awareness of
environmental issues

Student Switch Off Campaign
used facebook as a medium
to get students engaged in
easy environmental practises.
Uploading photos of key
activities, doing quizzes, sharing
links. ‘Switching off’ became day
to day vocabulary on campus

-

How best to
utilise

Use to get in contact with
professionals in environmental
areas: consultancy, or activists.
Also useful for connecting with
other NGOs that may be doing
similar stuff.

Use to give quick short sharp
updates, spread news, and
promote events. Twitter is all
about immediacy and short-term
interesting ideas.

Share stories, photos, videos
and quizzes. Content needs to
be attractive and draw people’s
attention.

Depending on tone:

Use @ to directly engage with
people involved in similar areas.
Best practise

Join groups, search individuals, be
pro-active

Use # to search conversations
and get involved around
discussions based on key words
e.g #greenoffice

Share interesting stories on
environmental campaigns. Share
photos of people doing activities.
Share posters.

Retweet interesting ideas and
articles to maintain interest

Limitations

4
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More set up for professional
networking than collaborative
work. However linking with
experts in a given field can be
useful – especially for accessing
expertise in a given field.

Message needs to be well
composed and directed. If tweets
become infrequent you can lose
an audience.

More for projecting activity than
directly interacting. Try to make
sure a two-way conversation is
created.
More for maintaining contact
with existing ‘friends’ than
networking

A great way for connecting
A more light-hearted fun
professionally with people.
medium. Needs to be short,
A steady, safe medium that is
Although it is debatable how
sharp and eye-catching. Also
probably most useful for posting
strong and affective any
useful for getting involved in
interesting stories
connection
madefrom
will be.
national/global
conversations
A Newsletter
CMS ENVIS
CENTRElevel
on Electronic
Media

Can be used for more official
communication;
As well as a gentle reminder for
other activities. i.e reminding
people to recycle

Have an interesting subject line
to engage audience. Combine
with other social media to create
momentum and cohesion, for
example send a link to the
facebook page.

SPAM SPAM SPAM.
People can easily tune out of
e-mails and just ignore them. This
makes the subject line particularly
important.
Can be effective, but is easily
ignored. The salient point is that
even if nobody reads the content,
having the e-mail hit the inbox
will act as a reminder.

Guide for going forward
The main purpose of using social media is to
maintain interest in improving environmental
standards, raise awareness of environmental
issues and encourage good environmental
practise.
Social media can be used to do this by creating
a culture of interest in the environment. This
hopefully shouldn’t be too difficult considering
the areas that charities work in and the
interests of the people that work for them!
However the profile of environmental issues in
and around the workplace needs to be raised
so that people are conscious of the decisions
they are making. The different social media
platforms should be used in different ways to
achieve this.

Twitter
- Tweet photos of environmental practices
around the office
- Get involved in “#” conversations on relevant
green issues e.g. #gogreen
- Get involved in national and international
events e.g. #earthday
- Follow key members of the ‘green twitterati’
i. @algore: Prominent politician championing
green causes
ii. @OneClimate: Pioneering social
networking space for sharing climate
solution ideas
iii. @ecogeek: Organisation focused on all
things eco-friendly
iv. @adamvaughan_uk: Guardian’s chatty
and clued-up environment editor
v. @matmcdermott: Business, politics and
energy editor for TreeHugger.com
vi. @TheCooperative: Large mutual retailer,
pharmacy and bank with strong ethical and
sustainable policy
vii. @Good_Energy: Insightful tweets from
the UK’s leading neweable electricity
supplier
- Retweet interesting posts about environmental
issues including news articles and published
documents
- The key is frequency. Maintain a number of
regular tweets to maintain interest. Every 2 -3
days should be fine.

Facebook
- Share interesting environmental stories from
the news on your facebook page
- ‘Like’ environmental campaigns and pages
- Upload photos of environmental activities in
the office

- Share other people’s posts on relevant issues
-Try to keep long block text to a minimum, and
prioritise photos, posters and media links that
people
are more likely to click.
- Post environmental content once every
couple of weeks

E-Mail
- Great for formal direct communication with
an individual
- Also useful for gentle reminders. The key
with this one is being creative with the subject
heading, so even if they don’t open the e-mail
they still get the salient message from it.
- Send e-mails around the office reminding
people to switch off, recycle, unplug, wear
weather appropriate clothing etc.

LinkedIn
- Research and connect with professionals in
environmental consultancy
- Join “go-green” groups where different,
individuals, professionals and businesses
collaborate on ideas of how best to achieve a
more environmentally friendly way of working
- Link with similar sized organisations that
may be attempting to achieve environmental
improvements in a similar way to yourselves
- Link with other charities that may also be
attempting to overcome the challenges of
improving environmental practise without
detracting from core goals

go online use social networking sites. Social
media use ranges from 83% of 18-29 year olds
to 35% of those age 65 years and older (1).
Environmental organizations are one of the
most active groups using social media. Craig
Newman, founder of Craigslist.org, conducted
a review in 2011 and found that environmental
groups are second only to animal advocates in
the average number of Facebook posts and
tweets per week (2).
To reach different audiences, various social
media applications may be most advantageous.
The Pew Internet Project and Pingdom,com
offers insights into user trends (3,4):

Facebook
•
•
•

Two-thirds of online adults say that they
are Facebook users
Women are more likely to use Facebook
than men
Facebook use is especially common
among adults under 29 years of age

Twitter
•

•
•

Individuals under age 50 (especially
those 18-29) are those most likely to use
Twitter
African Americans represent the largest
ethnicity of Twitter users
Urban-dwellers are significantly more
likely than both suburban and rural
residents to be on Twitter

ht t p://www.humani tari ancentre.org/wp -content/
uploads/2013/07/Appendix-Social-Networking-and-theEnvironment.pdf

Top Blogs

The Environment and Social Media

•
•

Karin Gunther Russ, MS, RN
National Coordinator of the Fertility and
Reproductive Health Working Group

CHE’s mission includes sharing emerging
scientific research on various environmental
factors that can contribute to disease and
disability. The best research data in the world
cannot make an impact if it is not widely
accessible and read. In today’s world, this
means making wise use of social media tools
such as Facebook, Twitter and web-based
blogs. Many of you may be quite experienced
in social media, but for those who aren’t or
who aren’t aware of the social media tools
CHE uses, below is a brief overview of various
types of social media and strategies that have
been shown to work well to communicate
environmental health messages.
Social media is an increasingly effective method
of reaching a broad audience. The Pew
Internet Project reports 67% of adults who

•

The average top blog has 45% female and
55% male readers
Average reader age is 41 years old
Median age of readers is 38 years

Social media provides a favourable platform for
non-profit organizations to reach their target
audience to achieve a variety of goals. Facebook
is most commonly used by nonprofits for
building awareness and engaging a strong base
of supporters for the organization (5). Engaging
the audience means more than just sharing
information; it encourages them to take the
information presented and act on it. The action
may be as simple as commenting or sharing
the information with their networks, providing
evidence that the topic offered is of interest.
Information shared may be new data, and may
also include news and upcoming events to
promote attendance. Recruitment consists of
enlisting new members, but may also extend
to reaching potential funders. In one recent
survey, 46% of nonprofits responded that they
were fundraising on Facebook (5).
The Non-profit Social Media Decision
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Guide recommends several approaches for
using social media to support or promote an
existing fundraising campaign, such as friendto-friend fundraising strategies and using social
media tools at live fundraising events (6).
Twitter may be best used to communicate with
influencers in the environmental health sector.
Twitter also provides an advantage of the
ability to locate and engage with users having
interests similar to those of your organization.
The nonprofit consulting group Socialbrite puts
forth a ’60-30-10 rule’ for Twitter content:
60% re-tweets and pointers to promote items
from other users or sites, 30% conversation
and responses, 10% announcements and
events (7)
Blogs have the advantage of providing a larger
format for discussion, allowing for the summary
of research findings and conversations with
key stakeholders (8). In addition to writing a
blog for their own organization, nonprofits can
engage in blogs from other like-minded groups.
CHE members, for example, have found it
useful to comment on the blogs of pertinent
partners, send important blog entries by others
to relevant partners, and write a guest blog for
other groups.
Many of the resources mentioned provide
advice on the best strategies to make an impact
with social media. Experts remind us that social
media is designed to be just that—social. Posts
that are eye-catching and illicit strong feelings
are more likely to start conversations and be
shared by viewers. Examples of successful
posts illustrate this point.

The most popular post on Facebook in 2011
was “Satellite Photos of Japan, Before and
After the Quake and Tsunami” from the New
York Times (9). This suggests that photos are
an especially effective way to attract attention
to a Facebook post. For other social media
tools like blogs, Joseph Romm, physicist,
climate expert and founder of the influential
blog ClimateProgress.org, points out that the
single most important part is the headline,
citing the statistic that newspaper readers read
56% of headlines, but only 13 % of stories.
Dr. Romm provides specifics on writing a good
headline: keep it short, use repetition and
common figures of speech to make headlines
memorable (10). This applies to tweets as well:
ClimateProgress.org reported one of their
most popular tweets of 2012 was: Hurricane
Sandy: The Worst-Case Scenario For New
York City Is Unimaginable (11).
At CHE, we asked some of our coordinators
and advisors how they use social media. A
range of examples are below. We invite you to
visit these sites and link your organization’s site
to them. Don’t forget to ‘Like’ us on Facebook,
follow us on Twitter, and comment on the
CHE blog. Below are some of the social media
sites that CHE uses. What social media sites do
you use to advance your environmental health
messages?
• CHE Facebook page
• CHE Twitter feeds: https://twitter.com/
che_for_science
https://twitter.com/
hlthyagingCHE
• Breast Cancer Fund Facebook page

•

Breast Cancer Fund Twitter feed: https://
twitter.com/breastcancerfnd
• Campaign for Safe Cosmetics Facebook
page
• Campaign for Safe Cosmetics Twitter
feed: https://twitter.com/safecosmetics
• Environmental Health News Facebook
page
• Environmental Health News Twitter feed:
https://twitter.com/EnvirHealthNews
We look forward to finding more ways to
strengthen our social media ties with you.

References
•
•
•
•
•
•
•
•
•
•

•

Pew Internet: Social Networking
Nonprofits by area of focus use social
media
Pew Internet The Demographics of Social
Media Users – 2012
Blog readership demographics –
investigating the world’s top blogs
Non-Profit Marketing Guide
Social Media Decision Guide
24 Best Practices for Nonprofits using
Twitter
Should Your Nonprofit Launch a Blog?
Most Shared Articles on Facebook in
2011
Romm, JJ (2012). Language Intelligence:
Lessons on persuasion from Jesus,
Shakespeare, Lincoln, and Lady Gaga.
Top 12 Most Viewed Climate Progress
Posts Of 2012

https://ourhealthandenvironment.wordpress.
com/2013/04/02/the-environment-and-social-media/
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S.No.

Social Networking Sites

No. of Users

1

www.Facebook.com

300 million

2

www.Myspace.com

264 million

3

Windows Live Spaces

120 million

4

www.Habbo.com

118 million

5

www.Friendster.com

90 million

6

www.hi5.com

80 million

7

www.Tagged.com

70 million

8

www.Orkut.com

67 million

9

www.Flixter.com

60 million

10

www.Netlog.com

54 million

Green
Source: http://www.jagranjosh.com/general-knowledge/top-10-social-networking-sites-by-number-of-users-1317626809-1
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In Black & White
Nalanda University to start 2 new
courses: Amartya Sen
October 15, 2014, The Times of India, Aditya
Vaibhav,

PATNA: Following successful start of academic
activities at the ‘resurrected’ Nalanda University
(NU) with two streams of postgraduate courses
in ecology and environment and historical
studies in September this year, varsity’s
first chancellor Amartya Sen said here on
Wednesday that NU was planning to start two
new schools - of economics and management
studies and public healthcare - from the next
academic session.
Addressing mediapersons at the city airport,
after his visit to the NU on Tuesday, Sen said
systematic education and public healthcare
were two sectors that had remained neglected.
He said the PG course in public healthcare will
focus on improving the healthcare sector.
Stating it was ‘difficult’ to create the atmosphere
that prevailed in the ancient Nalanda University
over 800 years ago before its destruction, he
said the start was nonetheless good.
http://timesofindia.indiatimes.com/home/education/
Nalanda-University-to-start-2-new-courses-Amartya-Sen/
articleshow/44829250.cms

Cycle rally held in Delhi
October 26, 2014, Business standard

In an effort to promote positive health culture,
environmental awareness and cleanliness, a
cycle rally was held in the national capital today
to mark the Swachh Bharat Mission.
Organised by various stakeholders of the
Labour Department, the rally saw participation
from a large number of cyclists around Delhi.
“Cycling is our traditional Indian mode of
transport, which, if promoted in the modern
era in a big way, can help clean the environment
and conserve our valuable natural resources
and energies,” said officials at the event.
The cyclists also appealed to government to
create dedicated cycle tracks for them.

“The programme was organised to popularise
the Swacch Bharat Campaign among the
people. It’s a step towards promoting positive
health culture, environmental awareness and
cleanliness drive in Delhi,” officials said.
“The message of organising such rally is to
motivate more and more such social activists
and public groups who are equal partners in
promoting Clean Bharat Campaign,” they
added.
The rally started from Mayapuri Government
Press and ended in Salvage Park, near Lajwanti
Chowk, and was organized by Secretarycum-Labour Commissioner, Jitender Narain
in association with South West District office
of Labour Department, Mayapuri Industrial
Association, West District Labour Office,
Firefox bikes, Delhi Cyclist Club, Trade
Unionist, working population of Delhi, H
T Media Limited, Engineers India Limited,
business establishments of Delhi, Traffic Police,
and Delhi Police.
The rally was flagged off by Radhika Setia,
Chairman, South Delhi MCD and Councillor.
http://www.business-standard.com/article/pti-stories/cyclerally-held-in-delhi-114102600689_1.html

PM congratulates media for
cleanliness campaign
October 25, 2014, Urban Update, Prathiba Raju

NEW DELHI : Prime Minister Narendra Modi
congratulated media, particularly social media
for creating awareness among people about
the importance of cleanliness.
The Prime Minister, who launched the
Swachh Bharat Mission on October 2, also
congratulated the people who participated in
cleanliness drive after bursting fire crackers
during and post Diwali.
“I am reading so many articles on clean India.
Electronic and social media is also doing a
comprehensive debate on it. This is a service
to the nation. This is a good example of how
the media can play a constructive role,” Modi
said at a media meet at the BJP headquarters.
He said that by virtue of these writing, an
environment was being created where citizens
are coming together to work hand in hand
with the government.

“Since independence, it was beleived that the
government would do everything. But media
is encouraging people to work for the nation.
There is now an environment where citizens
are realising that all have to work together,”
Modi said.
He said he has had a close association with the
media and that he wants to strengthen it.
“When I interact with the media, I not only get
information, but I also get a vision,” Modi said.
He said that he used to once help with the
seating arrangement at media meets and
used to interact freely with the press, and
even though times have now changed, he was
looking for ways to deepen his old ties with
the media.
Earlier on the twitter, Modi said : “I saw
several TV channels showing dirt left
behind after crackers. I congratulate them
for spreading awareness on importance of
cleanliness. Several friends told me that a lot
of people cleaned the areas where they burst
crackers during Diwali. I congratulate them for
the efforts,” Modi tweeted.
http://urbanupdate.in/environment/pm-concerned-litteredstreets-post-diwali

Youngsters take it upon
themselves to keep the city clean
6 November 2014, DNA, Karan Raja

Swachhta or cleanliness is a relative term. I
say this with a heavy heart, because for most
Indians, cleanliness is usually about their
personal selves and not their neighbourhood,
their city or their country. Litter on the roads
is an infuriating sight for all of us. It is the lack of
civic sense among its citizens that has virtually
turned Mumbai into a dumping ground.
It was a late Sunday evening and while having a
coffee pe charcha, a friend, Anand Thakkar and I
were discussing the ‘Swachh Bharat Abhiyan’ that
the Prime Minister recently announced. Amidst
the discussion, we realised that we fall under
the category of people who criticise others for
littering but do absolutely nothing about it. That
changed in the course of 20 minutes because we
brainstormed and decided to clean up both our
homes and our city during Diwali. The concept
of waste management, that includes segregating
dry and wet waste, has not been understood by
the majority of our population. Inspired by our
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PM, we decided to wield the broom ourselves
and contribute towards making the city clean.
Using social media as a platform, we posted
the ‘Clean Our Neighbourhood’ message to
our friends and family members. We received
an overwhelming response with 20 enthusiastic
people volunteering for the clean-up initiative.
A local chemist supplied us gloves and masks at
low cost and we bought the brooms ourselves.
We realised that numerous people were ready
to help for this cause.
The very next day, we took it upon us to clean
Carter Road and Juhu Scheme in the suburbs
of Mumbai. It was shocking to discover tony
neighbourhoods littered with plastic, paper
and empty bottles of alcohol. On our first day
of cleaning we received a great response from
passersby who offered to help us. We got in
touch with a bhangarwala or recycling expert,
and offered him the waste we had collected.
The next cleaning session had a larger group
of volunteers who also spread awareness
about the importance of cleanliness and the
segregation of waste among residents. The
students canvassed neighborhoods and made
people take a pledge not to litter, using slogans
such as “Keep Mumbai Clean, something it has
never been”, to drive home the message.
Till that moment, we were restricted to
a group of friends and batchmates, but on
hearing about our efforts, our school, Jamnabai
Narsee, Juhu, also stepped in with plans to
support us and incorporate this initiative under
the Jamnabai Narsee Youth for Environmental
Sustainability programme. With increased
expertise and skills, the volunteer group now
plans to spread the campaign to Matunga,
South Bombay, Thane and Andheri.
We must all realise that we call this dynamic
and wonderful city our home but treat it worse
than a garbage bin. Littering not only makes our
city look unclean and “uncool” but also gives
birth to a lot of diseases. All Mumbai’s citizens
must leave no stone unturned to make our
common home look clean. Take a pledge today
and make people around you take the oath to
neither litter this city and nor let anybody else
dirty it. Our ancestors gave us a free India, let
us honour their memory by keeping India clean
and sparkling at all times.
The author is a class XII student in Jamnabai
Narsee School
http://www.dnaindia.com/analysis/column-youngsters-takeit-upon-themselves-to-keep-the-city-clean-2032436
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Organic Leadership Course Begins

Seeing red about going green

November 08, 2014, The New Indian Express

November 28, 2014, Frontline, Lyla Bavadam

KOCHI: The second residential module
of Organic Leadership Course (OLC) by
International Federation of Organic Agriculture
Movements (IFOAM) started at Kochi .

WHEN the idea of “green” architecture was
introduced some years ago, the construction
industry viewed it with resentment and
scorn. But with public appreciation growing
for environmental concerns, builders and
architects have been quick to post their
structures as environment-friendly. Many new
buildings have been built with some respect for
the environment, but the “green” tag is more
often misrepresented than truly understood
and applied.

The intensive, one year course empowers
participants to assume greater responsibility in
finding organic solutions to address the world’s
environmental and social challenges.
Konrad Hauptfleisch, Academy and Program
manager, said that OLC offers 150 hours
of intensive training in a class of 20 - 26
participants.
This includes both residential and online
seminars based on the principle of learning
by doing. Participants should have their
background in Farmers organizations or
national organic movements, Organic
companies, production, processing, trade or
retail, Organic certification bodies, Consumers
organisations, Organisations campaigning for
sustainable rural development, Research,
extension, education or rural development
institutions, Government institutions (e.g.
ministries of agriculture, development or
environment) or Development agencies.
After completing the OLC, the leaders would be
you will be able to analyze situations holistically,
draw conclusions in line with the principles of
Organic Agriculture, design strategies and lead
people and organisations in an effective and
ethical way, develop organisations and manage
projects, including their planning, fundraising,
implementation, monitoring and evaluation,
build relationships, networks and cross- sector
alliances and master convincing communication
inside and outside of your institution and
influence organic advocacy targets .
Participants will need to implement a project
of their own and perform a public appearance
(e.g. as a conference speaker or in an interview
in the mass media).
Learning success depends on the participant’s
attitude; readiness to share experiences and
openness to build relationships with peers and
other learning process stakeholders is vital to
achieve the course objectives, he added.
http://www.newindianexpress.com/cities/kochi/OrganicLeadership-Course-Begins/2014/11/08/article2512499.ece
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In a new report titled “Building Sense: Beyond
the Green Façade of Sustainable Habitat”,
the Centre for Science and Environment
(CSE), New Delhi, exposed the complexity of
regulations that surround such buildings and
demystified the idea of green structures. The
study essentially says that many green buildings
are not necessarily energy efficient and some
are actually more polluting than conventional
buildings. This is because the existing green
rating systems lack transparency.
There are two rating systems in India: the
Leadership in Energy and Environment Design
(LEED)-India Programme, which was managed
by the Indian Green Building Council until June
this year, and the Green Rating for Integrated
Habitat Assessment (GRIHA) by The Energy
and Resources Institute (TERI). In 2012,
LEED had published data on its website of 50
green-rated buildings. GRIHA has not made
its performance data public. Using data from
LEED-certified buildings, the CSE explained:
“The objective of this analysis has been to assess
if the rated buildings, once they are operational,
meet the benchmark of the official star labelling
programme of the Bureau of Energy Efficiency
(BEE).” The report essentially found that the
energy consumption of many of them was
very high. The government’s BEE star-labelling
programme ranks buildings according to their
energy performance index in relation to the
benchmarks created for different climate zones
and for different building typologies, that is,
day-use offices, offices with extended working
hours such as BPOs and IT offices, and malls.
The CSE study analysed data of 19 day-use
office buildings and 21 BPO/IT buildings and
found that 47 per cent of them did not meet
the BEE star rating. Of the day-use office
buildings, nine did not meet the standards,
while 10 of the BPO/IT buildings failed to get a
rating. Criticising the report, the construction
industry said it was unfair to compare normal
eight-hour office buildings with those with

extended hours. The study also warned
that though many State governments were
giving developers sops on account of them
going green, there was a “lack of stringent
and transparent monitoring of actual energy
and resource use during building operation
[that] can seriously compromise resource
savings”. Delhi, Rajasthan, Uttar Pradesh,
Punjab and Maharashtra give developers
monetary incentives to persuade them to get
their buildings rated under the rating systems.
In spite of this, many fail to meet even the
minimum standards of green construction.
Currently, efficient design need not translate
into efficient performance since there is no
way to control how people use the building. To
ensure this, the CSE suggested that India should
introduce mandatory energy and water audits
and use-based energy and water billing. If a
legally drawn up framework was instituted for
post-construction performance, accountability
and transparency, buildings would probably
be used more efficiently. The study also said it
should be obligatory for all buildings to make
public their built-up area and their annual energy
and water usage. The construction sector
accounts for 40 per cent of carbon emissions,
30 per cent of solid wastes, and 20 per cent of
water effluents in the country. At the current
rate of development, India will have 60 per cent
more buildings by 2030. One way to minimise
the destructive footprint of the construction
boom is to construct eco-friendly structures.
http://www.frontline.in/the-nation/seeing-red-about-goinggreen/article6586590.ece

Corpn bets on social media to
drive its ‘Clean Chennai’ plan
December 1, 2014, Times of India

CHENNAI: While Prime Minister Narendra
Modi is using social media to promote his
Swachh Bharat Abhiyan, the Corporation of
Chennai has also launched a public campaign
through various forums, including social
networking sites, for a ‘Clean Chennai’ and
to promote source segregation of waste.
The civic body has tied up with several
organizations to maintain a website
(cleanchennai.com) and a Facebook page
named CleanChennai. On its website, it urges
residents to take a green pledge which reads:
“I promise to do my part to keep my home,
street, work space and city clean and free from
litter. I will throw my trash in the bin and pick
up litter whenever I see it. I will segregate the
waste I generate and be responsible about our
environment. I promise to spread this message
and encourage others to follow this as well”.

“This is an initiative to mobilize the citizens
for an integrated solid waste management
system. It also aims to engage all stakeholders
-- residents, commercial organizations,
institutions and others- to treat and manage
waste in an ecologically friendly manner,” said
a senior corporation official, adding that the
campaign will be officially inaugurated soon.
“We are taking up solid waste as an issue that
needs immediate attention by reaching out
to citizens and making them recognize their
role and responsibility in creating a clean and
sustainable environment in the city,” he said.
“The message is simple. Do not litter,” said
a coordinator of the campaign. “Put waste
where it belongs -- in the right bins and
at the right time. This will reduce garbage
on streets and stray animals”. He said an
integrated waste management system
would help to reduce the impact of waste
on environment and also save the spent on
transfer, processing and disposal of waste.
“Citizens can also take a selfie of picking litter.
They can post it at #cleanchennai on Twitter
or send it to selfie@cleanchennai.com. We
will put up the in the hall of fame section,” he
said. The civic body has also invited residents
to make inspiring videos and posters on waste
management and send them to videos@
cleanchennai.com.
Many residents associations have welcomed
the civic body’s plan to connect with residents
through social media. The corporation launched
its Twitter account (twitter.com/chennaicorp)
in October 2009, but the frequency of tweets
has come down over the years.
http://timesofindia.indiatimes.com/city/chennai/Corpnbets-on-social-media-to-drive-its-Clean-Chennai-plan/
articleshow/45330290.cms

Students to record effect of
climate change via mobile app
December 11, 2014, The Indian Express

Hundreds of students from the four cities of
Delhi, Kolkata, Mumbai and Hyderabad are
coming together to document how climate
change is impacting trees, birds and butterflies
around them in urban areas. Using mobile
applications as part of a citizen science project
by Mumbai-based social enterprise Ladybird
Environmental Consulting, they are trying
to engage around 3,000 students across 40
schools in the cities. With the help of WWF,
they have tied up with ten schools in Kolkata
whose students will click photographs and
take notes on the changes they see in the

urban bio-diversity landscape. For trees they
would collect data on the pattern of the fall of
their leaves, fruiting and flowering seasons – all
indicators of the impact of climate change.
“All this information will be collated for a
period of five years during which we will
have substantial data to understand the
impact of climate change in the four cities,”
Dr V Shubhalaxmi, who has conceptualised
the project, told PTI here. All the data and
images collected would be uploaded by the
students on the three apps – iBirds, iButterflies
and iTrees – which would go live on Android
devices from tomorrow.
Easy to find in cities, birds, butterflies and trees
are known as indicators of climate change
as they are among the most affected by any
changes in the climate. West Bengal Biodiversity
Board’s chairman Dr Ashok Sanyal said Kolkata
alone has around 89 species of butterflies, 400
types of plants and 40 species of birds.
“We need to conserve our biodiversity as it
is disappearing fast,” he said. Besides school
students, the mobile app would also be useful
for anyone interested in connecting with nature.
It would have all details and photographs to
help a mobile user identify 50 common species
of birds, butterflies and trees.
Schools participating in the ‘Urban
iNaturewatch Challenge’ have made it a part of
their students’ project work asking students to
give one hour every week in exploring nature
around them. Students would work either
during nature trails within the city or explore
biodiversity near their school or home.
As students are not allowed to carry mobiles
in school campuses, the teachers would help
them with a device dedicated for the project.
Although amateurs would generate the primary
data using the app but it would be validated
only by experts. Shubhalaxmi, who has been
working as a nature educator for many years,
said the idea came to her after realising that
the next generation learners are glued to
technology and gadgets.
“No one wants to take field biology as a career.
We want to nurture young talent through this
initiative,” she said adding that the project
aligns with UN’s Decade of Biodiversity (20112020).
http://indianexpress.com/article/india/india-others/
students-to-record-effect-of-climate-change-via-mobileapp/
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The role of the media in the
enhancement of environmental
awareness
Sypsas A., Nikoletta Tsitsanoudis Mallidis,
Leta Dromantiene and Jenny Pange

Laboratory of New Technologies and Distance
Learning
School of Education, University of Ioannina,
Greece
Social Policy Faculty, Mykolas Romeris
University, Vilnius, Lithuania
Introduction
During the last decades, global warming,
climate change, hurricanes, torna-dos, melting
of icebergs, aridity, floods, greenhouse effect,
acid rain, extinction of flora varieties and fauna
species, constitute recurrent terms in our
vocabulary. Air, water, soil and food quality is
deteriorating day by day, especially in the developing countries i.e. China, Malaysia and
India, (Aminrad, Zakariya, Hadi & Sakari, 2013;
Sharma, 2012).
Scientists from all over the world point out
that such environmental issues have also
serious consequences on human health
(Brunekreef & Holgate, 2002; Hill, 2012; Jarup
& Åkesson, 2009; Kunzli et al ., 2000; Moeller,
1997; Pope et al ., 1995; Satarug, Garrett,
Sens & Sens, 2010). It is widely recognized
that chemical, physical and biological hazards
in the environment may lead to serious
health problems. Environmental pollution has
primary confluence in the rise of many types
of cancer and respiratory, cardiovascular and
reproductive problems, leading to morbidity
or even mortality.
Notwithstanding the aforementioned, research
(Barr, 2003; Chun, Hwang & Byun, 2012;
Erdogan & Tosun, 2009; Gadenne, Kennedy
& McKeiver, 2009; Membiela, Nogueiras &
Suarez, 1993; Shivakumar, 2012) has shown
that still a great number of either businesses
and citizens are unaware of the seriousness
of the environmental problem and do little
or nothing to save the planet. As Louv (2008)
highlights, people, and especially children, are
alienating more and more from the nature,
mainly due to the lack of safeness in the modern
society and the extended use of technology.
According to the author, this alienation leads to
a “problematic stewardship” towards nature.
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Scientists maintain that, current situation
can be changed if people’s environ-mental
awareness is raised (Aminrad et al ., 2013;
Ayush, 2008; Barr, 2003; La-hiri, 2011; La Trobe
& Acott, 2000; Miller et al ., 2010; Uzunboylu,
Cavus & Ercag, 2009; Yarkandi & Yarkandi,
2012). Matthies and Schahn (2004) defined
environmental awareness as “a purely cognitive
construct, indicating whether someone is aware
of the endangered environment” (as cited in
Arlt, Hoppe & Wolling, 2011), thus how one
perceives, estimates and comports in regard
to the environmental problems. Enhancing the
environmental awareness, though, is not a new
trend, as since the early ‘90s the European
Committee was already emphasizing the
need of intense activity towards this sector
(UNESCO-UNEP, 1991).
Attempts have been made since then to inform
and sensitize people and governments about
the environmental pollution. The core idea
of these attempts was, and still is, that the
more people are aware of the environmental
problems and the correlated health risks, the
more their motivation to overturn the situation
and act with caution towards the environment,
reduce their ecological footprint and adopt
green technologies (Barr, 2003; Fahlquist,
2008; Miller et al ., 2010). Moreover, people
should understand that even the so called
“green technology” is not totally “green,” but
as Lorenzen (2012) states, “greenness emerges
in the linkage between people and things”.
The media, and especially the digital ones, can
and should contribute towards this direction,
as, according to Hansen (2011), via the media
people have most of their knowledge regarding
the environment. The power of media lays on
the fact that they are widespread and shape,
or even wield, public opinion. As Sharma
(2012) soundly states, “there is no doubt
that the media plays an instrumental role in
modern societies.” The aim of this paper is to
contribute to the understanding of the media
dynamics with reference to the environmental
issues and present some interesting practices
that exploit such means.
Media and environmental awareness
The environmental emergency that we are
facing needs to be addressed and analyzed
“within a social frame of reference” (Arlt et
al ., 2011). Media seem to be an interesting
approach towards such direction. The great
potential of the media in regards to the
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provision of information, the construction of
knowledge and the cultivation of skills and
attitudes, has been proved scientifically over
the years (Prathap & Ponnusamy, 2006; Sharma,
2012; Suoranta, 2003; Tisdell & Thompson,
2007; Wartella & Knell, 2004).
As far as the environmental issues are
concerned, media either as a risk communicator, or as a promoter of data, information
and good practices of any kind, should smooth
the progress of people to become more
environmentally responsible and cultivate an
environmental awareness (Sharma, 2012; Arlt
et al ., 2011). Additionally, media (electronic or
printed) could help people associate reasons
and effects, thus to get informed and to
reflect upon the given information, in order to
understand the origins and the causes of the
major environmental problems (Arlt et al
., 2011; Forno, 1999; Hansen, 2011).
Generating
public
awareness
and
environmentally friendly behaviors is a
complex and multidimensional task (Arlt et al .,
2011; Hansen, 2011). To achieve this, different
kind of information and ways of presentation
should be exploited (Miranda & Blanco, 2010).
Moreover, as Kapoor (2011) highlights, there
is a need to use low cost and environmentally
friendly technologies in order to cultivate
ecological attitudes. All the aforementioned
could be accomplished by the use of digital
media, and especially the Internet. Firstly, the
blending of text and multimedia contributes to
the presentation and decoding of complicated
situations and events, and secondly, the proper
choice of internet-based approach could be
low cost and “green”.
Some Internet usages to raise the environmental
awareness are the following:
Documentaries and amateur videos: as
mentioned before, exposing an environmental
situation or hazard could be a difficult
endeavour. The power of pictures and videos
to illustrate, captivate or shock, is undoubtedly,
as ac-cording to Ottino (2003),“ seeing
and representing are inextricably linked to
understanding”. Via the Internet, people have
an instant, cost free and unlimited access to a
great number of environmental documentaries
(Bouse´, 2000; Ingram, 2000; as cited in
Hansen, 2011) or professional and amateur
videos regarding nature and its protection via
apposite websites, like www.youtube.com or
similar.

•

•

•

Blogs, Wikis, Forums and educational
portals: such websites, on the one
hand give access to an vast amount of
information regarding the planets and its
protection, without any consumption of
paper and ink, and on the other hand,
provide a virtual space of communication
and exchanging of information and
ideas, without the burden of traveling.
Examples of such websites are: a) portals
of environmental education (www.
kpe.gr,
www.env-edu.gr/Documents.
aspx?subID=20), b) the information
provided from the Pedagogical Institute
of Greece regarding the environmental
education
(www.pi-schools.gr/
perivalontiki), c) blogs regarding the
environment
(http://perivalontika.
blogspot.gr), and d) the WWF portal
(www.wwf.gr).
Virtual environments and e-museums:
which represent an attractive alternative
for the enhancement of the environmental
awareness, as the user has the opportunity
to navigate and sometimes interact with the
presented environ-ment. Examples of virtual
environments regarding the environmental
education are those presented by Chalkidis,
et al (1997) and Mikropoulos, Chalkidis, et al
(1997). Examples of e-museums concerning
nature are: a) the forest museum (www.
kambos-museum.org/gr_index.shtml), b)
the environ-mental park of Torino (www.
envipark.com), and c) the Center of Art +
Environment in Nevada (www.nevadaart.
org/ae/index).
e-Learning : such educational practice has
a double impact on the enhance-ment
of environmental awareness. Firstly, it
is an effective way for organizations and
academic institutes to reduce their carbon
footprint, with the elimination of faceto-face presence, and the paper and ink
usage. Secondly, over the Internet there
are many available courses regarding the
nature, the environmental problems, the
use of green technologies, the ecological
friendly agriculture, the ecotourism, etc..
Examples of such courses are: a) Online
courses regarding the ecology and the
tourism (http://elearning.cbc-biotour-ism.
eu), b) UNESCO’s teaching and learning
platform (www.unesco.org/ education/
tlsf), c) commercial e-courses (www.
digimagix.gr/e-courses), and d) many
e-courses delivered from the Institutes of
Higher Education in Greece.

Certainly the role of media in the effort of
awareness for environmental issues should
be addressed not only to businessmen or
state-owned ownerships. Such dependencies
cumber ideologically the role of media and
their democratic functioning, (Tsitsanoudis
– Mallidis, 2010, 2011). For this reason it is
useful to enhance the educational movement
of media. Civil society, teachers, and families
must use new information technologies
and modern forms of communication
and education for environmental studies
without commercialization of environmental
problems. Furthermore, the emergence of
communication in education is interesting.
This is a new approach that bridges the gap
between the traditional and the new school.
The traditional school learns to incorporate
tools and techniques necessary for critical
analysis of the media and by this way achieves
the modernization. The ability of citizens to
address critical reasoning alongside media
should starts from schools. So, in a future
study we could examine the impact of new
technologies, on commercialization of other
social goods in schools.
Conclusions
The modern way of living is aggravating the
planet. The vast use of carbon and chemicals,
extended deforestation and the large-scale of
agriculture, farming and fishing are deteriorating
the soil, air and water quality. Notwithstanding
climate change and environmental pollution
remains for decades a prime subject of
European and International agendas, research
indicates that little is done regarding the
communication of such scientific results and
their impact on ecology and health and the
enhancement of the public environmental
awareness.
On the one hand, governments and related
institutes need to invest on environmental
education and promote the use of green
technologies. Additionally, people need to
focus not only on the industrial but also in
domestic use of hazardous materials, reduce
carbon emissions, paper and ink usage,
follow eco-tourism ideas and adopt green
technologies. More precisely, people, more
than ever, need to take individual and social
responsibility regarding the environ-mental
problems, to develop new ethics and personal
attitudes in their relation-ship with nature
and determine new terms, like quality of
living, quality of travelling and healthy living.
In other words, they need to enhance their

environmental awareness. The literature
findings indicate that media, and especially
digital ones, play an important role in the
enhancement of environmental awareness
and the establishment of a more ecological
friendly way of living. In fact, they have a
double influence. Firstly, they constitute a
flexible environment in order to decompose
and explain a complex issue, as an ecological
disaster, via different types of information,
text, pictures, multimedia presentation, virtual
simulations, smart technologies that assist
individuals in monitoring their resource use.
Secondly, they promote and facilitate the
adoption of the ecological philosophy, as they
contribute to eco-tourism, to reduction of fuel,
and minimize paper and ink consumption.
Since digital media are used widely by
young people, new educational material should be created by universities and
governmental organizations in order to meet
the updated needs for information concerning
environmental issues.
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Viewpoint

Environment gets the axe
Darryl D’Monte

The author is chairperson, Forum of Environmental
Journalists of India (FEJI)
The first thing that strikes one about the
report of the high-powered committee to
review six top environmental laws, headed by
former cabinet secretary TSR Subramanian, is
the sheer audacity of preparing it in just three
months. It hardly does justice to the complexity
of national and state-level legislation to do this
in such indecent haste.
As may be expected, there was hardly any
public consultation. Environmentalists could
only submit up 130 words on each of the
six major laws that were being reviewed.
In Bangalore, the committee walked out of
a public hearing midway. This negates the
arduous work that has gone into drafting
these laws and the people’s struggles that
have led to such enactments. Green laws are
not, as is often thought, a whim on the part
of some autocratic leader – Indira Gandhi’s
promulgation of the Coastal Regulation Zone
legislation being a frequently cited example
– but a much-delayed response to flagrant
violations on the ground.
Contrary to public perception, the UPA
government was by no means the custodian of
the nation’s environment. The feisty environment
minister Jairam Ramesh was replaced by a
more pliant Jayanthi Natarajan who, in turn,
made way for Veerappa Moily who cleared
virtually anything that came his way. Between
2007 and 2014, power plants with a capacity
of 250,000MW were cleared, twice what the
Planning Commission estimated was needed by
2022. The Subramanian committee itself admits
that 99 per cent of cases were cleared.

As much as the letter of the report, it is the
spirit that has to be scrutinised. What was the
provocation for reviewing green laws? Minister
after NDA minister have made it abundantly
clear that the present government views such
legislation as an obstacle to economic growth.
While there is indeed a case for simplifying laws
and procedures, the intent is quite different.
The report specifically cites the need to make
“doing business easier in the country”.
During the controversy over the Intelligence
Bureau’s castigation of Greenpeace and other
green NGOs for costing the country 2-3 per
cent of the GDP, it was pointed out how, quite
to the contrary, the World Bank estimated
that environmental degradation was extracting
a toll of Rs3.75 trillion ($80 billion) a year,
amounting to 5.7 per cent of the GDP. This
ought to serve as a dampener to leaders who
are gung-ho about resorting to industrialisation
and building infrastructure by giving short shrift
to environmental considerations.
This paper reported how over 230 projects
have been cleared by the environment
ministry since May; a fifth were from Gujarat.
Environment minister Prakash Javadekar
himself has assured the Maharashtra CM that
“development” projects in Mumbai which were
stalled by his ministry, such as the coastal road
to connect the western suburbs to the island
city, would be speedily cleared. It is against this
backdrop that the Subramanian report has to
be examined.
The most sweeping recommendation is the
enactment of an entirely new Environmental
Laws (Management) Act or ELMA, which will
create a National Environment Management
Authority or NEMA. Correspondingly, there
will a State Environmental Authority or SEMA.
These will replace the Central Pollution
Control Board and the State Pollution Control
Boards, as well as environmental committees
appointed by the Supreme Court (SC).
Wouldn’t it have been better to reform the
existing boards than institute an entirely new
authority, whose remit is to clear projects as
speedily as possible?
Thus the Environment Pollution Control
Authority, set up by the apex court, mooted
a ban on diesel vehicles in Delhi and played
an advisory role on crucial issues such as fuel
quality and vehicle emissions. The Central
Empowered Committee, set up similarly after

widespread environmental violations, looked
at illegal mining in states such as Odisha, Goa,
Karnataka and the Western Ghats. It was on
this basis that the SC cancelled many mining
leases. These will now be subsumed.
The powerful National Green Tribunal, set up in
2010, was not one of the acts reviewed by the
committee but even prior to it, the environment
ministry was contemplating diluting its powers.
At present, appeals against clearances can be
made within six months before the tribunal but
the committee proposes an appellate board for
this purpose and within 30 days only. As can
well be imagined, the constitution of this board
can stack the cards heavily against justice.
One of the worrying recommendations is the
“fast track” procedure for “linear” projects
such as roads and railway lines, as well as
power or mining projects and projects of
national importance. This dovetails with the
NDA’s emphasis on promoting growth through
infrastructure. For instance, the urbanisation
on either side of the Delhi-Mumbai industrial
corridor, including smart cities, could
conceivably fall under such categories and be
ushered in without too much scrutiny.
Another is the doing away with of public
hearings and consultation with villagers in the
case of projects of “strategic” and “national
importance”. Only “genuine local participation”
will be permitted, which closes the door to
NGOs. This circumscribes the Forest Rights
Act, a flagship UPA law, which was not under
review, but is now sought to be amended.
The proposal strikes at the very root of the
principle of consent from all stakeholders
whenever a major project threatens the
environment. According to official data, as
many as 50 million people have been displaced
in 50 years by “development” projects in the
country. It was after protracted struggles, such
as that over the Sardar Sarovar dam in Gujarat,
that the principle of prior consultation has
been enshrined and is now in jeopardy.
Yet another concern is giving project proponents
the benefit of doubt by accepting their word in
“utmost good faith”. It is common knowledge
that proponents are economical with the truth
when it comes to specifying environmental
safeguards. Time and again, environmental
impact assessments are cut-and-paste jobs,
with consultants paying obeisance to their
clients. Combined with the penchant of the
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present government to push projects through
recklessly, this is a recipe for disaster.
Finally, the committee seeks to replace the
definition of “forest” by “treeland”, a term
which is unprecedented in global jurisprudence.
It declares areas with 70 per cent canopy cover
out of bounds for projects, but this only applies
to a minuscule proportion of the country which
is already protected as sanctuaries, national
parks and tiger reserves. Is the remaining area
up for grabs?
http://www.dnaindia.com/analysis/column-environmentgets-the-axe-2048790

‘Cleaning up’ India
November 28, 2014, Frontline Print edition,
Jayati Ghosh

Jayati Ghosh is Professor of Economics at
Jawaharlal Nehru University, New Delhi.
She has authored and co-edited several
books and more than 120 scholarly articles.
She is Executive Secretary of International
Development Economics Associates and
Trustee of Economic Research Foundation.
Until the government improves the conditions
of those who are responsible for keeping our
spaces clean, how can we aspire to any degree
of “swachchata”?
ON the face of it, the campaign to clean
India is something that must be welcomed
by every right-thinking citizen: something
unexceptionable in intent and clearly desirable
in stated outcomes. But it suffers from the same
deficiencies that now appear to mark several
initiatives of this government, making it more
bluster than actual delivery. It was announced
as a public declaration in a blaze of media
hype by the Prime Minister. But the manner
in which it has been propagated suggests little
recognition of the various causes of the lack of
cleanliness. The campaign does not seem to
have been thought through in a way that would
make it even partially successful, and has not
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been provided in a systematic way with even
the minimal public funds required to make a
difference.
So what exactly is the “Swachch Bharat
Mission”? At one level it is an awareness and
mobilisation campaign, requiring pledges
from citizens to spend 100 hours a year in
the cause of “cleaning up” and also to involve
at least 10 others in the campaign, thereby
effectively creating a mass movement directed
at cleanliness. The top-down nature of the
directive, nudging all public employees and
educational institutions (for example) to take
such a pledge, is presumably designed to ensure
even greater participation, while the high-profile
involvement of film stars and other celebrities
should provide greater public attention. But, in
addition to awareness, it attempts to mobilise
the voluntary unpaid labour of millions of
Indians to augment the dwindling number of
public workers, aiming to achieve the objective
without too much additional public spending
or paid employment.
At yet another level, it is a kind of public-private
partnership seeking to involve the corporate
sector in building toilets (presumably using
their “corporate social responsibility” funds),
thereby also reducing the public burden of
such spending. As it happens, thus far, the
response from the private sector has been
relatively tight-fisted and quite unimaginative.
It has focussed on the much-publicised building
of toilets in various “unserved” locations,
without even the basic checks on availability of
water supply or suitability of particular types of
toilets to particular areas and social contexts.
It is not an accident that previous such drives
by different governments tended to dissipate
largely because the toilets themselves were
constructed in an insensitive and inappropriate
manner so that across the country one can find
unused toilets being used as storage sheds.
So this issue of sanitation—and particularly
the issue of reducing open defecation—should
not only be about “raising the awareness” of
people (most of whom would be only too
happy to use modern toilets if they were
indeed usable in the first place). It is also, and
most of all, about reducing the stupidity of
policymakers and implementers, who persist
in top-down sanitation solutions that do not
take into account the real needs and situation
of the users themselves and allow them no say
in the manner of provisioning of toilets and
other sanitation facilities.
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But even the issue of awareness is being
mishandled by the current campaign, in two
important ways. It puts the onus (and the
blame) on individual behaviour, regardless of
material constraints and social conditions, and
does not recognise the huge role of public
policy and particularly of public spending and
management of the complex tasks associated
with overall cleanliness, sanitation and waste
disposal. And it does not even take up the
important issue of managing waste, which
cannot be done in a random and unscientific
way by individuals if it is to be at all socially
effective.
It is certainly true that many Indians tend to
be much less mindful of the requirements
of public cleanliness than those of private
ones, and the need to generate greater social
perceptions of this is clearly an imperative. But
just exhorting a push for greater cleanliness in
public spaces is unlikely to have the desired
effect (and may even be counterproductive, as
I will indicate below) if it is not accompanied
by clear directives about how this is to be
achieved in sustainable ways. Unfortunately,
this has been sadly lacking in the campaign
thus far, thereby generating what can only be
misplaced enthusiasm for very public displays
of sweeping and collecting rubbish, with very
little understanding of what must eventually be
done with the garbage thus collected.
One of the remarkable features of this
campaign has been its apparent ignorance
about crucial issues with respect to waste
management. Yet, inadequate and shoddy
waste management is not only one of the
more significant features of “dirty” India, it is
also a major and emerging material and health
concern with potentially disastrous impacts.
The Swachch Bharat Mission appears to be
oblivious to this—so we have the ludicrous
spectacle of not just the Prime Minister himself
but also assorted celebrities who have been
roped in for the show sweeping up all kinds of
garbage that ought to be sorted out (according
to recyclability, biodegradability, and so on) and
shoving it all together into plastic bags. A more
environmentally unfriendly way of ensuring
cleanliness can hardly be imagined.
This betrays complete ignorance of what are
now globally accepted norms on how to deal
with rubbish (“so last century”, as a young
person I know commented). And by creating
this wrong example as the supposed ideal,

the campaign is encouraging an inefficient
and environmentally damaging pattern of socalled “cleanliness” that will have the opposite
effect of creating more ecological problems in
future.
By contrast, those genuinely concerned with
sanitation and waste management elsewhere
in India have already shown the importance
of sorting waste and dealing with it differently.
In Bangalore, a movement organised by
a few residents to encourage composting
from household garbage and creative ways
of recycling is capturing attention. In Kerala,
recent initiatives in the town of Alappuzha
(Thomas Isaac, “Swachch Bharat Abhiyaan can
take a lesson from Alappuzha” Indian Express,
October 17) indicate the many possibilities of
dealing with municipal garbage in an eco-friendly
and cost-efficient way, with the participation of
householders and the organisation delivered
by public locally elected bodies.
Obviously, this requires more than enthusiastic
participation by the general public: it requires
public systems of sanitation and waste
management that allow the different types
of garbage to be sorted and dealt with in
socially useful ways. But so far, this is exactly
what is missing in both the discourse and the
implementation of this mission. And this lack
of either understanding or foresight is likely
to make the real cleaning of India even more
difficult in the future than it is at present.
One crucial area is e-waste, the problem of
disposal of electronic equipment that typically
contains many poisonous chemicals. As rates
of obsolescence become ever more rapid for
electronic goods such as computers, mobile
phones and other electronic gadgets, more
such products are casually dumped. Typically,
there is a casual attitude to such e-waste in both
public and private contexts, and piles of such
abandoned equipment in different states of
decay can be found all over the country —not
just in towns and cities but even in villages.
This has massive environmental implications,
affecting the quality of soil and water and giving
rise to many hazards.
Another major limitation of this official
cleanliness drive is the lack of understanding
of—or even concern for—the complex
relation between dirt and poverty. Cleanliness
is mostly a luxury for the poor, especially when
it requires access to clean water, sanitary

spaces in which to perform basic ablutions,
containers in which to store and dispose of
waste, and of course the time in which to do
all these things apart from the labour required
to earn a livelihood and run the household.
Treating lack of cleanliness as an anti-social
aberration (such as expressed in the proposal
that vigilante groups of children and young
people can publicly expose “wrongdoers”
who are not clean) completely misses this
basic point: that those who are forced to live in
poverty are usually dirty not out of choice but
because their material conditions do not allow
them the luxury of cleaner options.
There is the other, supply side, aspect of
ensuring cleanliness in a society, which also
directly concerns the poor since they dominate
in the army of sanitation workers, refuse
collectors, scavengers and others who are
absolutely essential to maintaining even the most
minimal levels of cleanliness. If Bharat is indeed
to become Swachch, and that too by a defined
year not too far in the future, it cannot achieve
this without proactive concern for the lives and
working conditions of those workers who must
ultimately take on the real work of cleaning.
But Indian society in general has yet to accord
such workers dignity and respect, much less
provide them with adequate basic incomes
through proper living wages. The conditions
under which such workers operate is generally
abysmal. The idea of protective uniforms
and equipment for those who engage in the
hazardous jobs of collecting and sorting out
waste almost seems to be far-fetched, as
most such work is relegated to informal selfemployment that leaves the workers at the
mercy of private contractors and forces them to
accept below-subsistence wages or payments.
Women and children who are still substantially
engaged in such activities find themselves
exposed to a variety of risks, ranging from
severe exploitation as workers to personal
physical abuse to health hazards of dealing
with unsafe and contaminating materials. Until
we improve the conditions of those who are
responsible for keeping our spaces clean and
give them also clean and healthy conditions,
how can we possibly hope to achieve any
degree of “swachchata”?
http://www.frontline.in/columns/Jayati_Ghosh/cleaning-upindia/article6586219.ece

Social networking is not safe for
preteens, say survey results
Facebook recently triggered a worldwide
debate whether the social network should allow
the children under 13 years of age to join the
network. Critics are of the view that the preteens
should not be exposed to the Internet, especially
when cases of cyber-bullying, pornography and
trolling are on the rise. Also, they believe that if
Facebook allows under-13s to join, it will help the
social networking company to find more devious
ways to make money from kids, or from their
parents.
Despite critics’ concerns, the fact is a number of
under-13s have already joined the network, by
lying about their age while filling in the sign up
form. According to Consumer Reports, out of
the 20 million minors who actively use Facebook,
7.5 million are younger than 13, while more than
five million are younger than 10.
Facebook, one of the largest social networking
companies, owns more than 900 million actives
users worldwide. Opening the gates to preteens
will significantly help the social network to boost
the numbers. However, Facebook’s current
policy prohibits underage users. Facebook seem
likely to allow children younger than 13 years old
to join the social network, but under parental
supervision. Parents may be allowed to control
whom their children add as friends.
Last week we sought your opinion on Facebook’s
plans on opening the network to preteens. 564
readers responded through an open poll. And
the majority are against Facebook opening to
preteens.
About 343 poll respondents, 61 percent, told us,
the Internet is not safe for under-13s. Around 146,
26 percent, said the social network should allow
preteens but only under parental supervision.
Only 75, 13 percent, said Facebook should be
available for children under 13 years old.
We’d like to thank our readers for their
overwhelming response and hope they will
continue voicing their opinions in the same way.
This week we’ve asked you your opinion on
Anonymous India’s movement in India. The
self-proclaimed hactivists recently defaced
various Indian websites to protest against ‘web
censorship’ in the country.
Do you support Anonymous India’s methods?
Participate in our weekly poll to let us know what
you think. You can check our previous weekly
poll results here.
http://www.digit.in/internet/social-networking-is-not-safe-forpreteens-say-survey-results-9824.html
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Talkover
The backyard shot that won
worldwide acclaim
Mid Day

SS Raviprakash: Bengalurubased techie SS Raviprakash
won the prestigious Wildlife
Photographer of the Year (WPY)
award in the Amphibians &
Reptiles category, organised by the Natural
History Museum, London, and BBC Worldwide.
Following are the excerpts from an interview
with the guide.
Q. You shot the award-winning image in your
backyard. Tell us how the shot happened.
A. The Green Vine Snake is one of my favourite
subjects. They are more visible pre and during
monsoon seasons in my hometown/village.
Normally, they camouflage beautifully in cluttered
green plants; however I spotted this snake on
an isolated plant. After shooting a few portraits
from the usual side angles, I shot this frame of
the snake with popping eyes, from behind.
Q. What do you think worked in favour
as far as this frame goes? What was the
X-factor that helped you win this award?
A. The snake’s crystal clear popping eyes and
a unique angle were the X-factors. Shallow
depth of field and a clean green background also
blended nicely to offer a good result, overall. I
feel proud when I hear from experts that this is a
very unique angle as far as capturing snakes go.
Q. You’ve said in earlier interviews that
being an IT professional, photography is a
weekend hobby. Did you imagine winning
such a prestigious award?
A. I had dreamt but not imagined winning such an
award! It was one of my mentors Shankar Kiragi,
who felt that my picture — Pure Magic belongs
there. I submitted my best pictures based on
this encouragement. The imagining began when
seven of my 18 images made it to the final round
of judging. The dream became a reality when I
received an email from WPY stating that I was the
winner in the Amphibians and Reptiles category!
To my surprise, I got another mail saying ‘Pure
Magic’ had been shortlisted for the People’s
Choice Award. It was the icing on the cake.
Q. What next, after winning this award?
Will you be compelled to give more time
to photography?
A. This award has compelled me to give more
importance to my hobby. The unbelievable
experience of attending the award ceremony
at London’s Natural History Museum will
serve as motivation for the rest of my life. I
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have started sharing this experience with many
friends and photography enthusiasts; I’d be
glad if it helps them.
Q. What is your advice to city
photographers who are keen to capture
wildlife in and around their backyards?
A. It’s important to develop a keen eye to spot
tiny subjects and become flexible to capture
subjects that can be in very challenging/awkward
positions. This will definitely help to capture
good macro pictures. Anyone who has not tried
macro photography should certainly give it a
shot. Photography is an expensive hobby; not
only does one have to invest a lot in equipment,
travel also burns a big hole in the pocket. Macro
photography has the unique advantage of cutting
down the travel cost. Backyard and city outskirts
serve as great locations. Skills developed here,
can go a long way to shoot in macro havens like
the Western Ghats.
http://www.mid-day.com/articles/the-backyard-shot-thatwon-worldwide-acclaim/15827178

Positive that countries will
accommodate principle of equity
and CBDR in decisions at Lima:
Javadekar
December 4, 2014, Business Standard, Nitin Sethi

“Positive that countries will
accommodate principle of equity
and CBDR (Common But
Differentiated Responsibility) in
decisions,”
says
Prakash
Javadekar, Union environment, forests and
climate change minister, in an interview to
Nitin Sethi on the eve of the ministerial round
of UN climate change conference at Lima,
Peru. Edited excerpts:
Does India continue to stand by the
principles of CBDR and equity?
We are confident that all developed and
developing countries will accommodate the
principles of CBDR and equity in the basic draft
elements and decisions of the ad hoc working
group on Durban Platform (under which the
2015 agreement will be negotiated).
Expectations out of Lima...
Lima is a precursor to the negotiations at Paris
in 2015. We are going with full confidence and
hope that Lima round will reach a positive
conclusion leading to a good Paris agreement.
Will you take up the issue of technology
transfer from developed countries to poor
countries to fight climate change?
We will definitely discuss the issue at Lima but
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Lima is not the end of the road. I had told a US
delegate earlier at the Montreal Protocol meeting
in Paris (in November) too that if the planet is
going through such a critical situation, we must
find a joint collaborative approach to find new
clean technologies. After all we are doing the
joint collaboration to find the god particle too.
Such an approach could resolve the issues of
Intellectual Property Resources as well.
India’s reaction to the US-China joint
announcement...
It is too low on ambition. The two countries
could have done much more. India is already
doing many things aggressively to address
climate change. Prime Minister Narendra Modi
has already decided that India will increase the
country’s solar power capacity fivefold. That is
a massive task we have taken on.
What about India taking on new targets
for the post-2020 period?
Wait for the appropriate time please. How can
I react on that right now?
On whether India shall stand as firm on
climate change negotiations, as it did at
World Trade Organization, even if that
requires standing alone?
I am holding a press conference on Friday; I shall give
an answer at the press conference for everyone.
On India working within the Like Minded
Developing Countries.
We are working positively with everyone,
we shall engage with all country parties
constructively. Let me talk on this to everyone
in the Friday meeting with media.
Will India’s stand at the international
negotiations be consistent with the past?
We shall be more consistent than the previous
government. We will straighten the U-turn
once taken and will be more consistent and
constructive in our approach.
On the TSR Subramanian report to revise
existing environmental laws.
We have accepted the report for consideration.
It shall soon be put in public domain. I have
authorised its release. The existing processes
have been non-transparent, the rules unclear
and clumsy and the laws infirm. This has
forced the courts to intervene so often in
environmental cases. Why would they need to
do so if all this is set right?
http://www.business-standard.com/article/current-affairs/
positive-that-countries-will-accommodate-principleof-equity-and-cbdr-in-decisions-at-lima-javadekar114120300787_1.html

Facets

So, when I covered ESOF2010 (Euroscience
Open Forum) in Turin, I blogged for Scidevnet
and the posts were all on light topics like
‘Motorbikes fuel savers or killers on the road?’
Or about how ‘Science attracts or repels‘
That is why I was keen to attend a session at
ESOF2012 in Dublin, about the role of social
media in science. The session connected with
me instantly and I was keen on knowing how
other science journalists use blogs and social
media, too.

Marianne de Nazareth is a senior journalist and
till recently handled the Edit and Op-Ed pages
of the Deccan Herald newspaper in Bangalore,
India. Today she freelances for a host of
publications including the Hindu, The Deccan
Chronicle, Deccan Herald, several magazines
including Discover India and India Immemorial,
Planet Earth, Energy Next, International
Indian, Inflight magazines and of late several
online portals like islamonline, hackwriters.
com, Weekendleader.net, Asiabiz.org, scidev.
net, Alerttnet, Down to earth, weekendleader.
org, among others.
From 2006 to 2008 she did a Masters in
journalism (Erasmus Mundus Masters in
Journalism) and is presently a PhD scholar
with the University of Madurai. She is a media
fellow with the UNFCCC, UNEP and Robert
Bosch Stiftung, ITF and ICIMOD and she
teaches budding journalists a Masters course
in St. Joseph’s College Mass Communications
Dept. as adjunct faculty.

Conversations about Science: The
Role of Blogs and Social Media
Writing about science for the last eight years has
changed dramatically for me with the advent
of blogging and social media. In fact, at many
science conferences blogging is what we are
asked to do by our editors throughout the five
or six days of the event that we attend. These
are not personal blog posts, but posts on blogs
which are officially part of the publication.
We are expected to write in a more relaxed
style for the blog and look for stories which
are lighter than what we usually report on in
science.

According to the panel of speakers, science
blogging has become a significant part of
professional and public communication about
science in certain sectors. An example given
was of Biochemistry, where new developments
were discussed and bloggers forced a
retraction of the claim that certain bacteria live
off arsenic. In fact, most scientific institutions
today maintain blogs written by professional
bloggers, attached to their websites. These
blogs contain postings on conferences, workshops and additional information on already
published findings.
During the session, Bora Zivkovic the Blogs
Editor at the Scientific American [thus the
editor of this very blog], revealed that one of
his personal highlights of becoming a blogger
was when he translated his own ‘heavy’ and
detailed scientific articles and turned them
into blog posts, softening them for the regular
reader. In one case, he was contacted by a
researcher from Cornell University about
one of his posts, which subsequently led to
a collaboration and a publication of a new
paper. “Today I can publish papers without
getting out of my pyjamas,” he said, “and I
have been the first blogger ever to have a blog
post cited in a paper. There are official ways
of citing a blog, just like you cite a published
paper,” he said.
Blogs open interesting avenues for discussions
between other scientists, students, thinkers
and the public. Blogs are open to immediate
responses, where people can comment on a
writer’s piece. This is what most writers look
for – constructive criticism of their work.
In the regular print medium, most often, we
science journalists never get any responses to
our published work, as the letters to the editor
focus mainly on responses to political stories
or front page news.

Ulrike Brandt-Bohne, a biologist and science
journalist from Germany said that, “Blogs
help Science meet Society and you can
showcase your work by writing a blog. While
Felix Bohne, a virologist and immunologist,
who was another speaker on the panel said
a lot of people suffered from HIV Denialism
and he blamed it on pseudo science. “A lot
of people think vaccines are bad and there
is no way of stopping the negative hype in
their minds.”
However with blogs, he has found posting
on topics to do with viruses has helped
increase credibility and allay the fears one
has to conquer with regard to vaccines.
Ulrike said people still held measles parties
in the hope that they get infected together.
They are not uneducated people and sadly
believe what they are doing is right. “I will
go on blogging,” says Ulrike, “in the hope of
educating them.”
It was interesting to hear Martin Robbins, a
science journalist from the Guardian, UK say,
“ I am fed up with mainstream coverage of
certain topics, so blogs are a great way to get
the message out. There needs to be an attitude
change in mainstream media with regard to
blogging.” He went on to say that Science
communication and Science Journalism were
quite different from one another.
Science journalism needed to challenge findings
and put them into context, rather than just be
the voice piece of the scientist. He also said
that authors of blogs should act as moderators
and in discussions one can get both nasty and
brilliant reponses to a debate. “That is why a
blog helps to engage with the public and fire
their curiosity”, he said. Blogging also is social
communication, where a bunch of likeminded
people participate in a discussion which can be
very fulfilling.
Blogging has caught on in a big way in India
as well and all mainstream publications sport
blogs which have ‘professional bloggers’ loading
information on them every day. In fact, when
we science journalists cover a conference, we
blog on a daily basis, and then subsequently
write the longer stories with a lot more work
and time put into the effort, once we reach our
home countries.
http://blogs.scientificamerican.com/guest-blog/2012/08/03/
conversations-about-science-the-role-of-blogs-and-socialmedia/
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Wangari Maathai: A mission of
peace for the environment
December 1, 2014, DNA, Ashish Virmani,

She was the founder of the Green Belt
Movement, a grass roots initiative in Africa in
which citizens planted over 30 million trees.
Kenya-born Wangari Maathai was reared in
underprivileged circumstances, during the
1940s, by Western definition. The daughter of
a peasant farmer, Wangari was the third of six
children and was delivered in her mud-walled
home that had no electricity or running water.
Somewhere in the course of her 70-year-old
life, Wangari found the courage, strength and
wisdom, to rise against the odds of being a
woman living in the Dark Continent to give new
purpose to her existence. And not just to hers
alone, but a whole new purpose to the lives of
thousands of other women in her environment.
Wangari was undoubtedly gifted with academic
ability as a child and that proved to be the key for
her to break out of oppressive circumstances.
A star student, she won a scholarship to study
biology at Mount St Scholastica College in
Kansas, USA, receiving a degree in 1964. She
went on to earn a master of science degree
from the University of Pittsburgh. She was to
later say, “The spirit of freedom and possibility
that America nurtured in me made me want to
foster the same in Kenya, and it was in this spirit
that I returned home.” In Kenya, she went on
to obtain a doctorate in veterinary anatomy at
the University of Nairobi, becoming the first
woman in East or Central Africa to hold such a
degree. She also taught at the university as an
associate professor and was chairwoman of its
veterinary anatomy department in the 1970s.
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The Green Belt movement emerged from
Wangari’s dismay at returning home to Kenya and
finding that her favourite fig tree, where she had
played as a child, had been cut down, the stream
running near it had dried up. It was a microcosm
of what was going on in Kenya and Africa where
massive deforestation had been taking place for
timber and to grow cash-rich crops like coffee
and tea. Wangari got together with the women
in her neighbourhood to plant trees, explaining
to them that there was a connection between
the lack of forest and the lack of water...and the
subsequent erosion of topsoil in their region.
On Earth Day in 1977, she mounted a rally
that resulted in the planting of seven trees in
honour of legendary women and men who had
made contributions to their communities. With
that act, Maathai’s organisation, the Green Belt
Movement, was born.
The group started small, with only a handful
of villagers gathering seeds and planting them.
At first, government officials laughed at the
program, claiming that only professional
foresters knew how to plant trees. But
eventually the first small groups of villagers
trained other groups and over the next thirty
years, more than 30 million trees were planted.
Six thousand tree nurseries were created and
operated by women, and jobs were provided
for more than one hundred thousand people.
Most importantly, an enormous power shift
occurred as women began to take control of
their futures. As authors Anne and Frances Lapp
explained in Mother Earth News, “Women
discovered they were not powerless in the face
of oppressive husbands and village chiefs.”
Her grass roots movement among
women, which emerged at a time when
environmentalism or women’s issues were
hardly fashionable, proved a resounding success
over time and later went on to win Dr Maathai
the Nobel Prize for Peace in 2004. A few years
before she died in 2010, Wangari was quoted as
saying that she believed in empowering people
to do things for themselves and what was done
for the people without involving them cannot
be sustained. As far as being successful was
concerned, she added ““Every person who
has ever achieved anything has been knocked
down many times. But all of them picked
themselves up and kept going, and that is what
I have always tried to do.” Worthy lessons
from a victorious life.
http://www.dnaindia.com/india/report-wangari-maathai-amission-of-peace-for-the-environment-2039900
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Opinion
Development as a people’s
movement
December 1, 2014, The Hindu, Madhav Gadgil

Modern technology-based
industries and services cannot
generate employment on a
massive scale. It is therefore
imperative that this modern
sector must rein in its
adverse impacts on labour-intensive, natural
resource-based livelihoods
Development was a key issue in the 2014 Lok
Sabha election. In his very first speech after
taking over as Prime Minister, Narendra Modi
asserted that his government is committed
to carrying on development as a people’s
movement. This, he has asserted, will draw
upon India’s democratic, demographic and
demand dividends. But are we genuinely moving
towards organising development as a people’s
movement while building on these strengths?
At the heart of democracy is access to
information. We do have the vital Right to
Information Act, but need to do much more
since the public is being continually misled.
To reap the demographic dividend, our
youth should be well nourished. But what is
the reality? The government’s statistics show
that 28 per cent of school children were
malnourished in 1993; this came down to 17
per cent by 1999 and declined further to 8
per cent by 2006. However, this is based on
information provided by schools, and many of
them are guilty of maintaining bogus records
of enrolment and expenses towards the
provision of mid-day meals. As a cross-check,
we have the data provided by the carefully
and professionally conducted National Family
Health Survey. According to its very different
and shocking results, 53 per cent of school
children were malnourished in 1993. This
came down slightly to 47 per cent by 1999 and
changed a little by 2006, to 46 per cent.
To cater to India’s massive population of
consumers, people should have adequate
purchasing power, such as that enjoyed by
people employed in the industries or services
sector. Unfortunately, as the malnourishment

statistics indicate, a vast majority of Indians
are poor, with barely 10 per cent employed in
the organised sector. We are being convinced
that vigorous economic growth is generating
substantial employment. But this is not so. When
our economy was growing at 3 per cent per
year, employment in the organised sector was
growing at 2 per cent per year. As the economy
began to grow at 7-8 per cent per year, the
rate of growth of employment in the organised
sector actually declined to 1 per cent per year
since most of the economic growth was based
on technological progress, including automation.
At the same time, the increasing pressure of
the organised sector on land, water, forest
and mineral resources has adversely impacted
employment in farming, animal husbandry and
fisheries sectors. People who are being pushed
out of these occupations are now crowding in
urban centres. This is in turn leading to a decline
in the productivity of the organised industries
and services sector. Evidently, the ship of our
development is sadly adrift.

What is development?
Undoubtedly, people aspire for development.
But what is development? Joseph Stiglitz, a
recipient of the Nobel Prize in Economics and
one-time chairman of Bill Clinton’s Economic
Advisory Council, offers an insightful analysis,
asserting that development should result in an
enhancement of the totality of a nation’s fourfold capital stocks: the capital of material goods,
natural capital such as soil, water, forests and
fish, human capital including health, education
and employment, and social capital comprising
mutual trust and social harmony. Our current
pattern of economic development is by no
means a balanced process resulting in the overall
enhancement of the totality of these stocks.
Thus, for instance, mining in Goa has severely
damaged the State’s water resources and caused
high levels of air and water pollution. The everincreasing content of metals in drinking water
reservoirs has adversely impacted health. When
thousands of trucks were plying ore on the
roads of Goa, the resulting chaos in traffic and
accidents seriously disrupted social harmony.
Evidently, the single-minded focus on industrial
growth is not leading to sustainable, harmonious
development, but merely nurturing a moneycentred violent economy. We must, of course,
continue to develop modern technology-based
industries and services, but these cannot generate
employment on the massive scale required. It is
therefore imperative that this modern sector
must rein in its adverse impacts on labourintensive, natural resource-based occupations
and livelihoods. The modern capital-intensive,

technology-based economic sector must nurture
a symbiotic relationship with the nature-based,
labour-intensive sector. Our democracy provides
for fashioning such a mutual relationship through
the 73rd and 74th constitutional amendments
and the Biological Diversity Act, the Panchayats
(Extension to Schedule Areas) Act and the
Forest Rights Act. We must take advantage of
this constitutional framework that promotes
decentralised governance and work with nature
and people to move forward on a path towards
genuine development — a path that would be
entirely compatible with making development a
people’s movement.

Examples of people’s movements
In Chandrapur and Gadchiroli districts of
Maharashtra, both of which are Naxal-torn,
there are hopeful examples emerging of how
development may be nurtured as a people’s
movement. A number of tribal and other
traditional forest-dwelling communities of these
districts now have management rights over
Community Forest Resources under the Forest
Rights Act. The state retains ownership over such
resources, and these cannot be diverted to other
purposes. But now these resources are being
managed holistically with a fuller involvement
of the people. The citizens of Pachgaon, for
instance, have, through two full-day meetings
of their entire Gram Sabha, decided upon 40odd regulations. Tendu leaves are a major forest
produce, but their harvest entails extensive
lopping and setting of forest fires. So, Pachgaon
has decided to forego this income and instead
focus on marketing the edible tendu fruit. By
stopping the collection of tendu leaves, the trees
are healthier and both fruit yield and income
from its marketing have gone up. Incomes from
bamboo harvest have also gone up manifold, and
for the first time the people are moving out of the
earlier precarious existence. Notably, they have
on their own initiated protecting part of these
forests as newly constituted sacred groves. Such
community management of forest resources is
the only sane way to combat extremism, and
I have every hope that the new government,
with its commitment to making development
a people’s movement, will wholeheartedly
support these initiatives.
Verle village, perched atop Sahyadri mountains
in Goa’s Sanguem taluk, provides another
instance of how we can make development a
people’s movement. In this charming village,
the locals have initiated a cooperative tourism
project. Visitors stay in the homes of the
locals, which are now equipped with modern
amenities, and enjoy home-cooked food. They

can wander around to their heart’s content
with three well-trained local youth who serve
as nature guides. This is a neat example of how
development benefits people at the grassroots
level while safeguarding the natural heritage.
Recently, I had requested Goa University
students to write an essay on any issue of
their interest. Many chose tourism; they were
very concerned with the negative fallout of
the flourishing hotel industry. These included
depletion and pollution of ground water, evergrowing piles of solid waste, encroachments on
public beaches and alarming growing drug abuse,
associated crimes and women’s insecurity. They
also felt that few economic benefits actually
reach the people of Goa. Why then can we not
focus on enterprises that are nature-friendly
and give full scope to local initiatives like Verle
to develop tourism? Why do we not organise
activities such as these that genuinely promote
development as a people’s movement?
Furthermore, Goa could revive its currently
stagnating mining business through novel peopleoriented initiatives such as the proposal from the
tribals in Caurem village in Goa’s Quepem taluka.
There, extensive community lands that harbour
a large sacred grove — lands that ought to have
been assigned as Community Forest Resources
— have been encroached upon by palpable illegal
mining, which has damaged water resources,
affected farming, and created social dissonance.
The mines are currently closed because of the
illegalities, and the Gram Sabha has unanimously
resolved that if they are to be restarted, this
should be done through the agency of their
multi-purpose cooperative society.
The Goa government ought to seize this golden
opportunity and do all that it can to ensure
that it succeeds. When the first cooperative
sugar factory in the country was established
at Pravaranagar in Maharashtra 60 years ago,
many doubted if the farmers could manage
such an enterprise. But it succeeded beyond
people’s wildest dreams because of capable
farmer-leaders like Vitthalrao Vikhe Patil and a
sympathetic Finance Minister like Vaikunthbhai
Mehta. Let us therefore hope that the Goa
government with its commitment to making
development a people’s movement will
vigorously support the Caurem initiative and
create for the country a new model of how
mining can be developed as a people’s activity.
(Madhav Gadgil is D.D.Kosambi Visiting Research Professor,
Goa University.)
http://www.thehindu.com/opinion/lead/development-as-apeoples-movement/article6648900.ece
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Reddit
http://www.reddit.com/r/environment/

Open Window
Care2
http://www.care2.com/

This year Reddit has seen a big jump in popular environmental content, and
the Reddit redesign also has helped to give the Environment section more
prominence. True to Reddit’s characteristic alien customization du jour, the
environment subreddit displays clever, funny and compelling new graphics
every day. (Reddit will also give props to green sites like Treehugger from
time to time in the logo display.) If you’re looking to share and find green
content, Reddit is definitely worth a visit. Be prepared for intelligent, but
sometimes snarky debate and fickle voting – that’s just Reddit.
Care2 is actually a huge online community focused not only on green but
also good causes, ethical organizations, fair trade, and other charitable
issues. It’s been online since 1998, way before the boom of “Web 2.0”.
With a high pagerank and Alexa rank and millions of visitors, Care2 is
an excellent and fairly comprehensive destination for learning, sharing,
discussing and voting. The interface used to be pretty old-school but a
new-media-friendly design complete with Digg-like voting features has
really spruced it up.

Wikia Green
http://green.wikia.com/wiki/Wikia_Green

Digg: Science
http://digg.com/

Though Digg is a social news destination for virtually every type of content
imaginable, it has a strong contingent of top users who are passionate
about green and determined to bring green into the mainstream. Its green

Jimmy Wales is at it again. Though technically a reference site and not
really a social bookmarking site or forum, this relatively new green wiki
destination gets inclusion on the list because it is inherently a community –
members and editors keep the content dynamic in a way that no standard
reference site ever could. Only 651 articles so far, but an active little
community and plenty of resources to explore.

Carbonrally
http://www.carbonrally.com/

subsection in Science is dynamic and thriving, with breaking green news
and exciting eco tech and design being submitted from all over the web.
Digg’s front page has increasingly featured green news in 2008, and even
if you aren’t interested in the tech-tinged heart of Digg, checking out the
green section is always rewarding.
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If competition gets your blood pumping, this is the place for you. Rather
than supporting and connecting with other green minded people, you
compete with them. It’s a fun, original concept and though it’s new seems
to have a good base of users participating. Compete on teams with those
in your real-world community or online pals against other teams on the
site. Will you join the Royal Acorns? Looks like they’re the underdogs.

Celsias
http://www.celsias.com/

Mother Nature Network
http://www.mnn.com/

Many sites limit “your world” to only “your planet,” but MNN defines it in
much broader terms. Your world encompasses many different aspects —
your family, your health, your lifestyle, your business, your community and
your planet — and so does MNN.  

“Climate change is not a spectator sport” says Celsias, and the online
environmental community is based around actions, not words. Not a news
submission site per se but still a social site. Members participate in green
projects, track progress, and share results. A strong, diverse community
and useful features make this a worthwhile stop on your exploration of
the green web. Big on action, low on chatter – there’s something very
refreshing about that.

MakeMeSustainable
http://makemesustainable.com/

With a goal of providing the most accurate and up-to-date information
available, we cover the broadest scope of environmental news and
social responsibility issues on the Internet. And, we do so in a way that
is engaging and easy-to-understand. As opposed to scientists, activists or
experts, MNN is designed for the rest of us — everyday people who
simply want to make our world better.

The Environment Site
http://www.theenvironmentsite.org/forum/

Make Me Sustainable: carbon wise, that is. This site, still in beta, helps
members create personalized carbon calculators, among many other
features. With support for greening your friends, company, organization
and more.

Purely green discussions ranging from tech to energy to politics to health
can be found at this thoughtful and calm forum. Sincere members weigh
in from all over the world on a number of environmental topics. A recent
thread asks: “Can you be a capitalist and environmentalist at the same
time?”
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Media Analysis

Fig 1: Coverage of Environment and Wildlife Stories by News
Channels (in minutes)

Environment being an extremely sensitive aspect, its adequate coverage
becomes all the more mandatory. It is almost the backbone of our survival
and consistent maintenance on earth. Electronic media needs to lend the
required space and structure to the environment that it rightly holds. Its
only then that a mature and palpable interaction will be made possible.
Undoubtedly society and electronic media are congenially intertwined.
They have very symbiotic relationship and have extraneous influence on
each other. However the need is to accommodate environment effectively
so that the validity of its essence is comprehended and widespread
understanding is generated.
CMS ENVIS Centre has been collating and analysing the prominent news
channels coverage on environment and wildlife issues in the month of
October – December 2014.

Methodology
Over the years CMS Media Lab has acted as a source for the CMS ENVIS
Centre because it has undertaken significant experimentation to develop
a robust and rigorous methodology as given below. The content analysis
broadly covers qualitative and quantitative aspects.
Prime time band: The prime time programming is the industry benchmark
in News television for all significant events and issues that are prominently
covered on a particular day.

Source: CMS Media Lab

In November, the total time spent on covering environment & wildlife
stories was (95 minutes) which included 54 minutes of coverage by Aaj
Tak, 32 minutes of coverage on DD News, 06 minutes by NDTV 24X7, 02
minutes by CNN-IBN and 01 minutes spent by ABP news. Zee News didn’t
spend even a single minute on environmental coverage during this month.
The month of December reflected tremendous change in environmental
stories coverage. NDTV 24X7 spent 150 minutes on environment & wildlife
stories followed by DD News which devoted 17 minutes and Aaj Tak and
Zee News, which reserved 01 minute for environmental stories. However,
two news channels ABP News and CNN-IBN had absolutely no coverage.
Table 2: Primetime coverage of stories (In minutes and percentage)
October

November

December

Six mainstream news channels: Aaj Tak, DD News, ABP News, Zee
News, CNN-IBN and NDTV 24X7.

Issues

Recording: The recorded tapes were then previewed and the news
stories listed under various classifications and categories to generate
quantitative data.

International
Affairs

393

29.35

710

32.64

605

27.63

National Politics

368

27.48

775

35.63

872

39.82

Logging: The news content on the above mentioned channels were listed
and documented in the log sheets.

Environment
& Wildlife

75

5.60

23

1.06

18

0.82

Coding: The stories were classified and separately coded (e.g. politics,
business, sports, environmental news etc.).

Film &
Entertainment

228

17.03

347

15.95

288

13.15

Crime

275

20.54

320

14.71

407

18.58

Total

1339

100.00

2175

100.00

2190

100.00

Environment related stories: The theme specific stories were separately
reviewed and analysed.
Time frame: The timeline taken for this particular study was October –
December 2014.

In
minutes

% of
Time

In
minutes

% of
Time

In
minutes

% of
Time

Source: CMS Media Lab

Fig 2: Primetime coverage of stories (in percentage)

In the month of October, DD News topped the chart for coverage on
Environment & Wildlife by giving maximum time (124 minutes), followed
by Aaj Tak (86 minutes), ABP News and NDTV 24X7 (56 minutes).
While Zee News was slightly behind with (51 minutes) coverage, CNNIBN fared extremely poorly coverage wise, spending only 6 minutes on
environment & wildlife stories during this time period.
Table 1: Coverage of Environment and Wildlife Stories by News
Channels from Oct -Dec 2014
News Channels

(Total Time Spent in Minutes)

Month

Aaj
Tak

DD
News

ABP News

Zee
News

CNNIBN

NDTV 24X7

Oct

86

124

56

51

6

56

Nov

54

32

1

0

2

6

Dec

1

17

0

1

0

150

Source: CMS Media Lab
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Source: CMS Media Lab

The month wise analysis of primetime coverage of stories reveals that,
as usual, National Politics dominated news channels in all the three
months taking the 27%, 36% & 40% of the total primetime in months
of October, November and December respectively. In an average of all
three months, international affairs stories held the second position with
30% of the total primetime coverage which is followed by Crime at 18%
and Film & Entertainment, Infotainment at 15%. Environment and wildlife
stories occupied the almost negligible coverage with just 5.6% of the total
primetime telecast in October, 1.06% in November and almost nil in
December with (0.82%).
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E

stablished in 1991, CMS has carved out a niche for itself as a research based
think tank committed to rigorous and objective analysis to support improved
policymaking.
CMS Environment, the team behind all the environmental endeavours of CMS, has
been involved multifariously in policy research and programme evaluation aimed at
creating sustainable solutions for environment protection. CMS Environment Team
has also been consistently undertaken capacity building and enhancing initiatives
with range of stakeholders to orient on contemporary environment issues like climate
change, sustainable transport, conservation, etc.
Cms Envis Centre
Established in 2000, CMS ENVIS is a premiere centre designated by Ministry of
Environment, Forests & Climate Change (MoEF&CC), Government of India to facilitate
information dissemination and further the cause of environment awareness and
sensitisation. A separate space in its campus has been allocated to house documentary
films, spots/ public service messages, info-mercials, quiz programmes, jingles etc. on
environmental and wildlife issues. www.cmsenvis.nic
Green Films Resource Centre
Established in 2007, the Audio Visual Resource Centre (AVRC) is a state-of-the-art
archive of documentaries, films and audio spots on environment and development
issues.
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