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CMS ENVIS Centre

CMS ENVIS is a premiere centre designated by Ministry of Environment
and Forests (MoEF), Govt of India to facilitate information dissemination
and further the cause of environment awareness and sensitisation. Since
2000, it has come a long way to establish itself as a resource centre, coordinating body and a centre for information dissemination through
various print, electronic and new media. Today the centre reaches an
overwhelmingly large no. of people through its various activities. CMS
ENVIS quarterly newsletter “Green Voice” reaches to more than 5000
individuals and organisations. The daily e-newsletter Green Media has a
circulation of over 8000. From time to time the centre also undertakes
focused study of media coverage of pressing contemporary issues and
translates that knowledge in the form of well-documented publications.
CMS ENVIS also presents impressive on-line databases of approx. 50,000
news items, around 2116 advertising agencies and over 1350 audio-visual
programmes, 3869 weblinks along with 2189 environment filmmakers,
124 plus environment print and electronic journalists. Besides this, the
centre also engages itself into focused research studies and analysis of
media coverage and trends on environment news. The centre has been an
active and dynamic channel of reaching out to people through different
mediums such as newsletters, publications, research studies, case studies,
highly visited website etc. to build public consensus and a network towards
environment conservation.
www.cmsenvis.nic.in

Background

On 2nd October 2016, Gandhi Jayanti, the Swachh Bharat Swasth Bharat Mission
turned two. It means two years have passed since our Prime Minister Sh Narendra
Modi had started Clean India Mission on this day. Now this movement has
become very popular among the masses.
The campaign is to create massive public awareness for ‘Cleanliness’ in terms
of participation of every individual in India. In this drive, the government and
public sectors, non-government orgnisations, education (government and private
schools, colleges), health institutions, rural and urban local bodies, media etc.,
were engaged.
Since its inception in October 2014, Swachh Bharat Mission’, the biggest ever
cleanliness drive was launched to ensure hygiene, waste management & sanitation
in India. It aimed to eradicate open defecation by 2nd Oct 2019, as a tribute to
Mahatma Gandhi on his 150th birthday.
Through this program, govt builds toilets and community toilets for schools,
houses and public places.
•

As per Government reports, as of April 2016, more than 1.5 crore household
toilets, 65,108 community toilets and 11,705 public toilets have been
constructed and 2.29 crore household toilets are still under construction.

•

Toilets and dustbins will be setup for every 500 metres in cities.

•

The issue of sanitation and the unhygienic conditions in India came into
limelight and are recognized. This is the biggest step towards the Clean
India.

In this regard, the CMS ENVIS Centre was designated by Ministry of Environment,
Forests and Climate Change (MoEF&CC), Govt of India, to find out the role of
print media, with the objective to analyse the trend in print media and conducting
a survey of newspapers regarding the coverage ‘Swachh Bharat Abhiyan’. CMS
ENVIS studied and analysed the extensive role of print media in spreading the
need of the cleanliness drive. The following are the objectives of the study:
•

To comprehend the information covered by the print media during the
campaign

•

To ensure the role and participation of the CMS ENVIS Centre by
disseminating the media responses during the National Cleanliness
Campaign, through this analytical study.

•

To focus on minimising the data gap with the compilation of diverse news
forms covered by the print media
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According to the rankings released by the of Urban Development on May 4,
Indore, is the cleanest city in the country.

http://www.ecoideaz.com/eco-news-india/cleanest-cities-india-change-ranks-swachh-survekshan-2017
http://www.businessstandard.com/article/current-affairs/swachh-bharat-rankings-indore-is-india-s-cleanest-citybhopal-comes-2nd-117050400335_1.html
http://indianexpress.com/article/india/swachh-bharat-rankings-2017-here-are-the-top-100-cities-ranked-oncleanliness-4640216/
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https://transformingindia.mygov.in/infographics/swachh-survekshan-2017-reveals-improved-infrastructureservice-delivery/

Methodology

The study adopted the following procedure for data collection and analysis:
•

• Three prominent Hindi newspapers (Dainik Jagran, Hindustan and Dainik
Bhaskar) and three English newspapers (The Hindu, The Times of India
and Hindustan Times), were reviewed from June 1 to June 15, 2017

•

• During the study period, the coverage of the issue was reviewed on a daily
basis

•

• The study analyzed the type of coverage, the pages at which the news related
to the issue were published and the space given for the news reportage.
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Research Findings

Table 1: Date wise news coverage of June Month
Date Wise News Item
Date

Hindustan

Dainik
Bhaskar

Dainik
Jagran

1

1

1

The
Times of
India

The
Hindu

Total

Hindustan
Times

2

2

1

3

6

1
1

7

5

2

3

5

6

1

1

7

1

1

9

2

2

10

3

3

Grand
Total

4

1

15

1

1

22

There were a total of 22 news stories on the issue of Swachh Bharat Abhiyan
(SBA) among the six newspapers, mentioned. Most of the news items appeared
on 3 June (7) compared to the coverage on 2, 6 and 7 June (no 1). Among the
newspapers, Dainik Jagran has given wide coverage (15) and Hindustan Times
has not covered any news items.

Table: 2 Type of News
Newspapers
Hindustan

Editorial

News Stories

Advertisement

Total

1

2

1

4

2

12

1

15

Dainik Bhaskar
Dainik Jagran

1

The Times of India
The Hindu

1

1

1

1

1

Hindustan Times
Grand Total

4

16

2

22

Out of the 22 news items only four articles were written on editorial pages. Dainik
Jagran newspaper had the maximum number of edit articles written on the issue
(2). Hindustan and Dainik Jagran also published one Advertisement each, during
the period of this analysis.

4

Table: 3 Position of news items
Newspapers
Hindustan

Type of Page
Editorial Page

Back Page

1

Dainik Bhaskar
Dainik Jagran

2

4

The Times of India
The Hindu

Others Page

Total

3

4

1

1

9

15

1

1

1

1

Hindustan Times
Grand Total

4

4

14

22

In all six dailies, the news stories on Swachh Bharat Abhiyan (SBA) had been
published in pages other than editorial or back pages. The ‘other pages’ include
city news, state news, national news and business news pages. Only 4 news stories
were published in the editorial and back page also. Dainik Jagran newspaper
published more number of news items (4) in the back page. Except that Dainik
Jagran, Hindustan and The Hindu newspapers had published at least one editorial
on the issue of Swachh Bharat Abhiyan.
Graph 1: Hindi and English dailies’ Coverage on Swachh Bharat Abhiyan

Hindi and English dailies Coverage on Swachh Bharat Abhiyan: Hindi newspapers
had published highest number of news on the issue compared to their English
counterparts. This margin of difference appeared to be high (9% by English
newspapers & 91% by Hindi newspapers)
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Graph 2: Overall Coverage of six dailies on Swachh Bharat Abhiyan

According to Graph 2, in all six newspapers, the news coverage under the news
report, editorial or advertisements categories related with Swachh Bharat Abhiyan,
were given priority on the ‘other pages’ of the newspapers. Here, the ‘other pages’
are classified as city news, state news, national news and business pages of the
newspaper. Dainik Jagran newspaper had among the highest coverage of news
(12) on other pages of the newspaper. The Times of India, The Hindu, Dainik
Bhaskar had very less coverage of news, all three newspapers covered the same
number of News item (1) and Hindustan Times did not have any coverage.

Conclusion
According to print media coverage of Swachh Bharat Abhiyan, the highest has
been in Dainik Jagran (12) amongst the Hindi dailies, while the Hindustan Times
has not covered any. It would seem from the above that print media did not
provide sufficient coverage to the Swachh Bharat Abhiyan, even the government
advertisment on issue were very few.
As per Swachh Bharat rankings, Indore is India’s cleanest city, Bhopal comes
2nd…
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Swachh Bharat Abhiyan is indeed successful in acknowledging, the poor
hygienic conditions in India. Instead of ignoring the sanitation issue, working
towards clean India is undoubtedly a good thing. Though, the proposed target
of 2019, seems unbelievable, hopefully, the problem of open defecation will be
reduced to such an extent, by then, that it would be enough to call this program,
successful.
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