Disclamer
Although every precaution has been taken in the preparation of this publication, CMS
assumes no responsibility for errors or omissions, which arises from the information
received from other sources. Neither is any liability for any damage resulting from the
use of Information contained herein.

Published by
CMS ENVIS Centre on Environment and Media, New Delhi
With support from Ministry of Environment and Forests, Government of India
CMS ENVIS TEAM
Dr. N. Bhaskara Rao, Chairman CMS (Honorary Advisor)
Ms. Alka Tomar, ENVIS Co-ordinator
Mr. Rohit Singh, Senior Programme Officer
Mr. Dipendra Misra, Programme Officer (IT)
Rahul Thakur, Programme Officer (Information Management)
Mr. Sanjay Negi, Data Entry Operator
Data and Information Source
CMS Media Lab

Design: Ivy’Dsouza
E. ionagraphics@gmail.com
1

Foreword

Undoubtedly society and electronic media are congenially intertwined. They have very
symbiotic relationship and have extraneous influence on each other. However the
need is to accommodate environment effectively so that the validity of its essence is
comprehended and widespread understanding is generated.
Technology has effectively become a new language in media today. It has its specific
intricacies that synchronize with the mindsets of the society. Moreover it essentially
manages to bring about new ideas and create a platform for understanding them
with alacrity. For long now electronic media has not been able to do justice with the
environment related issues. Quantitatively it cannot be omitted from notifying that
news channels, acclaimed features of the electronic media have still not impressively
taken up the cause of environmental related issues. They still seem to be staggering
to push in the environmental news and actually not given its deserving space. CMS
ENVIS Centre has been regularly analysising on the coverage of environmental issues
in the seven mainstream 24X7 news channels.
This publication features past trends in the media for the coverage on environmental
issues. The centre firmly believes that this seminal work will be a catalyst for promoting
environmental concerns in the country.
We are also thankful to the Ministry of Environment and Forests, GoI for its continued
support and guidance.

Alka Tomar
CMS ENIV Co-ordinator
CMS ENVIS Centre
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Preface

Every big brand is in the race of opening a news channel, every month you can find one or
two new news channel added to the list of numerous Hindi or English or say regional news
channel, but none you will find with adequate coverage on environment, they would talk about
latest bollywood flicks, will dedicate prime time to crime files, or the latest laughter masalas
on the news channel. There are crime reporters, political reporter, entertainment reporter but
there is hardly any environment reporter joining the “no. 1” news channel of the country, there
lies a dilemma for environment movement it’s a known fact that media coverage is the single
biggest factor shaping the political debate on the future of the planet, but television still finds
the environment a big yawn. The dearth of environmental coverage is certainly isn’t due to a
dearth of visual material or a lack of conflict, the TV channel go by the policy “why bore people
with country’s assault on environmental protection when they can be entertained instead.”
Environment being an extremely gravitious and sensitive aspect, its adequate coverage becomes
all the more mandatory. It is almost the backbone of our survival and consistent maintenance on
earth. Electronic media needs to lend the required space and structure to the environment that
it rightly holds. Its only then that a mature and palpable interaction will be made possible.

Methodology
CMS ENVIS Centre has undertaken significant experimentation over the years to develop a
robust and rigors methodology. The content analysis broadly covers qualitative and quantitative
aspects.
1. Prime time band of study. The prime programming is the industry benchmark in News
television for all significant events and issues that are prominently covered on a particular
day.
2. Mainstream news channels were included. i.e. DD News, Aaj Tak, CNN IBN, NDTV 24X7,
Star News and Zee News.
3. The recorded tapes were then previewed and the news stories listed under various
classifications and categories to generate quantitative data.
4. The news content on the above mentioned channels were listed and documented in the log
sheets.
5. The stories were classified and separately coded (politics, business, sports, environmental
news, crime etc.).
6. Environmental related stories are being separately reviewed.
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January - March 2008
Environment being an extremely gravitious and sensitive
aspect, its adequate coverage becomes all the more
mandatory. It is almost the backbone of our survival and
consistent maintenance on earth. Electronic media needs
to lend the required space and structure to the environment
that it rightly holds. Its only then that a mature and palpable
interaction will be made possible.
Undoubtedly society and electronic media are congenially
intertwined. They have very symbiotic relationship and
have extraneous influence on each other. However the
need is to accommodate environment effectively so that
the validity of its essence is comprehended and widespread
understanding is generated.

Methodology
CMS Media Lab has undertaken significant experimentation
over the years to develop a robust and rigors method
methodology. The content analysis broadly covers
qualitative and quantitative aspects.
1. Prime time band of study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.
2. Six mainstream news channels were included. i.e. DD
News Aaj Tak, CNN IBN, NDTV 24X7, Star News and
Zee News.
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
4. The news content on the above mentioned channels
were listed and documented in the log sheets.
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5. The stories were classified and separately coded
(politics, business, sports, environmental news , crime
etc.).
6. Environmental related stories are being separately
reviewed.
In a study conducted by CMS Media Lab on highly rated
news channels its is observed that an average of one
percent of the stories covered in the months of January,
February and March 2008 were environment oriented.
In the month of January 2008, 0.86 % environmental
stories broadcasted. Whereas in months of February and
March 2008, the stories with environment focus were
1.97 % and 1.69 % respectively. Rest of the channels
dwindled around the figures like 0.26% and 3.56%. Time
spent by 24x7 news channels on these stories were also
disappointing with 1.07 %, 1.76% and 1.28 % in January,
February and March respectively.
Table: Percentage of environmental stories
in news channels
TV
Channels

January
2008

February
2008

March
2008

7

9

2

Total Stories

574

485

532

% of Stories

1.22

1.86

0.38

15

33

28

Total Stories

2135

1714

1683

% of Stories

0.70

1.93

1.66

Environmental Stories

13

19

10

Total Stories

863

725

685

% of Stories

1.51

2.62

1.46

Aaj Tak
Environmental Stories

DD News
Environmental Stories

Star News

TV
Channels

January
2008

February
2008

March
2008

Zee News
Environmental Stories

TV
Channels

January
2008

February
2008

March
2008

60

64

36

Star News
7

11

12

Environmental Stories

Total Stories

614

488

612

Total Time

4005

3586

3666

% of Stories

1.14

2.25

1.96

% of Time

1.49

1.78

0.97

3

4

13

Total Stories

1163

1155

1653

32

52

73

% of Stories

0.26

0.35

0.79

Total Time

4029

3285

3692

% of Time

0.79

1.59

1.97

9

33

43

Total Stories

1052

963

1207

23

6

16

% of Stories

0.86

3.43

3.56

Total Time

4504

3737

4268

% of Time

0.51

0.17

0.37

31

87

143

CNN-IBN
Environmental Stories

NDTV 24x7
Environmental Stories

Overall Channel

Zee News
Environmental Stories

CNN-IBN
Environmental Stories

54

109

108

NDTV 24x7

Total Stories

6401

5530

6372

Environmental Stories

% of Stories

0.84

1.97

1.69

Total Time

4419

4109

4286

% of Time

0.70

2.12

3.34

286

403

324

Total Time

26752

22921

25323

% of Time

1.07

1.76

1.28

Environmental Stories

Table: Percentage of time on environmental
issues in news channels
TV
Channels

January
2008

February
2008

March
2008

69

48

2

Total Time

4042

3655

4064

% of Time

1.71

1.31

0.05

71

145

55

Total Time

5753

4550

5348

% of Time

1.23

3.18

1.03

Overall Channel
Environmental Stories

Aaj Tak
Environmental Stories

DD News
Environmental Stories

Its quite saddening to unveil such a laid back attitude
on the part of the electronic media towards environment
related issues. In first quarter of 2008 international affairs,
national politics, entertainment and crime related stories
coverage reflect that the news channels are obsessively
lackadaisical in their approach (refer graph given below).
Infact the electronic media is largely caught up in the race
of ratings. Understandably, environment related news is
basically unglamourised. Still the importance cannot be
underestimated at any point of time.
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No. of stories from January - March 2008 in percentage

Source: CMS Media Lab
Time spent from January - March 2008 2008 in
percentage

Source: CMS Media Lab
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Conclusion
The role, the value and the use of informational technology
are changing rapidly. There is a new order that has slowly
seeped into the system of electronic media that spells
globalization. Per say it becomes difficult for the topics like
the environment to actually create a substantial space for
themselves. In such a situation there is a lack of interaction
and communication in between the two, media and
environmental issues. Therefore it becomes significant
for the media to donate enough space and realize the
priority in terms of their role to play towards betterment
and awakening of the masses.
n

April - June 2008
Every big brand is in the race of opening a news channel,
every month you can find one or two new news channel
added to the list of numerous Hindi or English or say
regional news channel. But none you will find with adequate
coverage on environment. They would talk about latest
Bollywood flicks, will dedicate prime time to crime files, or
the latest laughter masalas on the news channel. There are
crime reporters, political reporter, entertainment reporter
but there is hardly any environment reporter joining the
“no. 1” news channel of the country. There lies a dilemma
for environment movement, it’s a known fact that media
coverage is the single biggest factor shaping the political
debales on the future of the planet, but television still finds
the environment a big yawn. The dearth of environmental
coverage is certainly isn’t due to a dearth of visual material
or a lack of conflict, the TV channel go by the policy “why
bore people with country’s assault on environment when
they can be entertained instead.

Methodology
CMS Media Lab has undertaken significant experimentation
over the years to develop a robust and rigors method
methodology. The content analysis broadly covers
qualitative and quantitative aspects.

Table 1: Percentage of environmental stories in
News Channels
TV Channels

April
2008

May
2008

June
2008

5

0

4

Total Stories

434

362

384

% of Stories

1.15

0

1.04

34

18

29

Total Stories

1875

1512

1656

% of Stories

1.81

1.19

1.75

Environmental Stories

15

11

12

Total Stories

839

789

880

% of Stories

1.79

1.39

1.36

6

4

3

Total Stories

564

597

681

% of Stories

1.06

0.67

0.44

7

6

11

Total Stories

1425

1024

1502

% of Stories

0.49

0.59

0.73

10

12

24

Aaj Tak
Environmental Stories

DD News
Environmental Stories

Star News

Zee News
Environmental Stories

CNN-IBN
Environmental Stories

1. Prime time band of study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.

NDTV 24x7
Total Stories

1224

1337

1288

2. Six mainstream news channels were included. i.e. DD
News Aaj Tak, CNN IBN, NDTV 24X7, Star News and
Zee News.

% of Stories

0.82

0.90

1.86

77

51

83

3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.

Total Stories

6361

5621

6391

% of Stories

1.21

0.91

1.30

Environmental Stories

Overall Channel
Environmental Stories
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Time spent from April - June 2008 in percentage

Source: CMS Media Lab

4. The news content on the above mentioned channels
were listed and documented in the log sheets.
5. The stories were classified and separately coded
(politics, business, sports, environmental news, crime
etc.).
6. Environmental related stories are being separately
reviewed.
The news channels analysis of the first quarter of the final
year 2008-09 i.e. April – June 2008 it has been revealed
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that only approx. one percent of the stories covered in
the month of April, May, June 2008 were environmentally
oriented. In the month of April 2008, 1.21% environmental
stories broadcasted whereas in the month of May 08,
it was just 1.30% (Refer Table 1). Time spent by these
channel on pertinent environmental issues were also
equally less, in the month of May it was 1.29% while for
the June percentage increased to 4.68% (Refer Chart 1).
On the other hand the coverage of film, entertainment
and crime was around approx. 23.9% and 26.2% for the
month of May and June respectively.

Conclusion
The role that media should play is bringing real picture
to the people, but the laid back attitude by the channels
has made the environmental issues of low priority, rather
than making a fake sensational story, the channels can try
making the environment story a sensational one, unless
the story is broadcasted the real sense of environment
conservation wont reach the masses, and will fail create
to sense of my environment and I should conserve it. n

July - September 2008
As the world see the economy recession, the investment
in the green is wiser decision for the secure future, the
media must do more to communicate the impact of
climate change or the global warming, the negative
repercussions of rising sea levels and shifting weather
patterns will continue to worsen, warns Mr R.K.Pauchauri
IPCC chairperson.

Table: Percentage of environmental stories in
News Channels (July – Sep 2008)
TV Channels

July
2008

August
2008

1

1

1

Total Stories

328

412

402

% of Stories

0.30

0.24

0.25

33

8

10

Total Stories

1620

1290

1546

% of Stories

2.04

0.62

0.65

3

2

11

Total Stories

790

1085

1061

% of Stories

0.38

0.18

1.04

3

1

2

Total Stories

507

618

614

% of Stories

0.59

0.16

0.33

2

3

1

Total Stories

1631

1269

1348

% of Stories

0.12

0.24

0.07

7

3

3

Aaj Tak
Environmental Stories

DD News
Environmental Stories

The Chair of the IPCC also said the news media are not
sufficiently addressing the severity of climate change at
a meeting of U.S environmental journalists. In the last
year and a half there has been massive destruction to
environment but the news agencies failed to report about
the emergency as the agencies rely too much on high-level
science reports or large climate change related events for
their stories.

Methodology
CMS Media Lab has undertaken significant experimentation
over the years to develop a robust and rigors method
methodology. The content analysis broadly covers
qualitative and quantitative aspects.
1. Prime time band of study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.

September
2008

Star News
Environmental Stories

Zee News
Environmental Stories

CNN-IBN
Environmental Stories

NDTV 24x7
Environmental Stories

2. Six mainstream news channels were included. i.e. DD
News, Aaj Tak, CNN IBN, NDTV 24X7, Star News
and Zee News.

Total Stories

1451

1033

1038

% of Stories

0.48

0.29

0.29

3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.

Environmental Stories

49

18

28

Total Stories

6327

5707

6009

% of Stories

0.77

0.32

0.47

Overall Channel
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4. The news content on the above mentioned channels
were listed and documented in the log sheets.

Time spent from July - September 2008 in percentage

5. The stories were classified and separately coded
(politics, business, sports, environmental news, crime
etc.).
6. Environmental related stories are being separately
reviewed.
Detailed analysis of the leading hindi news channel
reveals a derth in the coverage of environmental stories,
less than one percent of the stories covered in the month
of july, august and September had an environment angle
to it. In the month of July 2008 0.77 environment stories
broadcasted whereas in the month of August it was just
0.32. In the month of September the percentage of
environment stories covered was 0.47. The channel wise
coverage was also 0.30, 0.24 and 0.25 respectively for
the july, august and September for the Aaj tak, in DD in
the month of july it showed some rise as 2.04 while again
in july and September it was 0.62 and 0.65 the same lean
trend can be seen in analysis of the other news channels
also as revealed by the CMS media lab study.
Looking at the time spent by respective channels for the
environment reporting one can easily predict the reason
for the lack of environment stories, the maximum time is
given politics followed by international affairs and film
entertainment. Today every news is breaking news but
there is no breaking news on Environment, the issue fails
to catch the viewers attention. If at all any environmental
news is broadcasted it is because of its political and
celebrity angle attached to it.
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Source: CMS Media Lab
No. of stories from July - September 2008 in Percentage

Source: CMS Media Lab

n

October - December 2008
Media can be the channels for environmental
communication (how media portray the environment, such
as through science journalism, film treatments, web sites),
and the content of environmental communication (how to
design media and messages for affecting environmental
policy, educating interested stakeholders about the
environment, and improving access to environmental
information and experiences).

news stories listed under various classifications and
categories to generate quantitative data.
4. The News content on the above mentioned channels
were listed and documented in the log sheets.
5. The Stories were classified and separately coded (Ex
politics, Business, Sports, Environmental news etc.)
6. Environmental related stories are being separately
reviewed
No. of stories from October - December 2008
in Percentage

There are numerous channels dedicated to the coverage
of environmental issues including the Discovery Channel,
Animal Planet and National Geographic. Environmentalists
use the web to distribute information about the environment
and to maintain online communities and organize activist
projects. Media have impacts on the environment
in more direct ways as well. The manufacturing and
disposal of media hardware, for instance, have substantial
environmental effects.

Methodology

Time spent from October - December 2008 in percentage

CMS Media Lab has undertaken significant experimentation
over the last one year to develop a robust and rigors
method methodology. The content analysis broadly covers
qualitative and Quantitative aspects.
1. Prime Time band of Study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.
2. Five mainstream Hindi news channels were included
i.e. Aaj Tak, NDTV India, Star News, Zee News and
Sahara Rashtriya
3. The recorded tapes were then previewed and the

The analysis of the last quarter of the year 2008 also had
no respite for the environment issues, less than 1% of total
coverage is given to environment issues, in October only
0.94% while in November 1.13% and in the month of
December it is again down to 0.95% of the total coverage,
on the contrary issues like film & entertainment it is as
15

high as 24.96%of the total coverage and politics is up to
24.8% of the overall coverage.
Looking at the time graph of the coverage of environment
issues it is again close to one percent only, while the time
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spent on film entertainment its whooping 41.94% and
issues like crime are also given nearly 13% of the total
coverage.
n

Media Analysis

2007
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January - March 2007
Entertainment Overshadows Environment Issues
It is the business of this section of the newsletter to study
and analyze the coverage of environment news by the
Indian television news channels and to advocate better
coverage of these issues. The understanding behind
such advocacy quite obviously is that more coverage will
mean more awareness of environmental issues. However
such awareness only creates conditions for eco-friendly
decision-making and is not sufficient in itself for taking
actions…it is only a necessary first step.
From mid-November to mid-January, which are being
discussed here, six national news channels namely, Aaj
Tak, Sahara Samay, Star News, Zee News, NDTV and
DD News were monitored from 7:00 pm to 11 pm for
their coverage on environmental news. Only about 1%
of the total coverage every month of all channels taken
together dealt with environment news. Whereas 20%
of total airtime was devoted to Sports and 15% to Film
Entertainment Infotainment. This neglect to issues of social
concern extends across the board with issues of health,
education and agriculture getting a miserable 1% of total
coverage per month.
Channels like Star News and NDTV come last in line when
it comes to covering environmental issues. Star News had
no coverage of environment issues while NDTV had 29
minutes of coverage over two months. It is surprising that
even public broadcaster DD News devoted only 1% of
its airtime to environment issues every month. Sahara
Samay on the other hand 28 news stories over this period
amounting to as much as 240 minutes of total airtime.
18

Zee news also had coverage of 103 minutes over this
period.
Thus, we see environment and other social issues like
health, education and infrastructure are not the agenda
of most news channels whereas Sports, Crime, National
Politics and Film and Entertainment get ample coverage.
Another area of concern is the obsession news channels
have for metros and urban areas.
In the month of November as much as 55% of total
airtime for environment news had stories originating from
Delhi and Mumbai and the share of all rural areas in the
country put together accounted for only 2%, other towns
and cities 23%. The trend was similar in December and
January. Though in January coverage of news originating
from other towns and cities was much higher (36%).
Even among the metros, it is only Delhi and Mumbai who
are being covered. The coverage for Chennai and Kolkata
has ranged from 0-1% across channels. All other state
capitals together get 7% of total coverage. NDTV and DD
News have 40-55% of their coverage on environmental
issues devoted to Delhi alone. Of all the environment
news broadcast, news originating from Mumbai amounts
to 18% on an average. The coverage of environmental
issues from the rural areas is done most by Aaj Tak and
Sahara Samay (3% on an average).
This analysis shows that there is concentration of news
from some sources perhaps political centres or places
considered more newsworthy whereas other parts of the
country no matter how grave their issues do not get as
much coverage.
To conclude, channels need not assume that their viewers
are only interested in sensational stories like crime and
celebrity engagements. Citizens are very much interested
in what affects them and are interested in knowing the

Monitoring of News channels for Environment and wildlife

status of their nation’s environment, education, health
and other social indicators. This interest is apparent
from the increasing civil society campaigns in many
parts of the country. Campaigns against cutting of trees
for the Common Wealth Games, or against unplanned
infrastructure changes in the cities have seen active

Origin wise coverage for Environment and Wildlife issues

participation from citizens and civil society groups and
are testimony to the increasing awareness and concern
citizens have towards the environment. Mass media can
catalyze this movement further by using optimally their
reach and popularity to bring environmental concerns to
the forefront.
n
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April - June 2007
Six national news channels were monitored for environment
news coverage during the prime time i.e. 7-11 p.m. In the
month of April 2007 channels like Aaj Tak and Star News
had minimum coverage of environmental issues. Aaj Tak
who claims itself as ‘Sabse Tej’ proved to be ‘Sabse Slow’
when it comes to environmental coverage. The channel
had absolutely nil coverage of environmental issues in this
particular month. Sahara Samay had nine stories of about
21 minutes. On other hand, Star News had only three
stories with six minutes of total time devoted, whereas
seven stories of two minutes in total appeared on Zee
News. On NDTV India channel six stories of 30 minutes
were aired.

minutes. Comparatively Sahara Samay had total of 14
stories and 35 minutes of coverage. Star news had 14
stories of forty one minutes in total. Zee news was lagging
behind in covering such issues i.e. just two story with five
minutes of total coverage, while NDTV India had seven
stories devoting total time of eight minutes.
Amongst all the news channels, coverage of environmental
issues by DD News was highest with 29 stories and total
time coverage of 142 minutes. It is concluded that
environment related news are much below in the priorities
list of the channels.
Time given to environmental stories in April and May 2007
(in minutes)

DD News has shown greater concern for environmental
issues and given considerable airtime. The channel had
given 134 minutes of the total time and covered 24
stories. But the coverage was relatively less in comparison
to May 2007.
Number of environmental stories in April and May 2007

The news channels priorities for international, national
politics, film, entertainment is much more than environment
and wildlife issues. With 3.3% environment and wildlife
related news, the channels most stories focused on politics
Number of stories in April 2007 (%)
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In the month of May 2007, the monitoring of six national
news channel shows that Aaj Tak had seven stories on
environmental issues with total time coverage of 28

(85.8 %) and entrainment (10.9%) in the month of April
2007. Similar trend was followed in month of May 2007
also.

In comparison to politics and entertainment related news,
only 3% and 4.1% of the time is spent on environmental
news in the month of April and May 3007 respectively.

Number of stories in May 2007 (%)

Time devoted on environmental news in April 2007 (% )

n
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July - September 2007
Environmental reporting in the main Hindi news channels
in the month of July, August and September 2007 had
very dismal trend. The analysis of prime time i.e. 7-11
pm news reflects that environmental issues do not get
priorities in the main agenda of 24 hrs news channels.
The environmental news on Aajtak, ZEE News and Star
News was minimum in this quarter.
Aajtak had only a two-minute story in the month of July
whereas Sahara has seven stories in all with the total time
coverage of twelve minutes.

In the month of August, Aajtak had no environmental
news coverage while Sahara had seven news stories with
fifty-seven minutes of coverage. Star News spent five
minutes on two news stories in the month of August 2007.
NDTV India and DD News had some satisfactory figures in
comparison to other channels i.e. 10 and 22 news stories
with 36 and 120 minutes spent.
September 2007 also observed similar trend with almost
on reporting on environmental issues. ZEE News had
three stories with 11 minutes of coverage and DD News
had eleven news stories of 49 minutes.
Time spent on of environment & wildlife stories in
July, August & September 2007 (in minutes)

The Star News and Zee News reported two (two minutes
total) and three (three minutes total) stories. On the other
hand NDTV had also twenty minutes of coverage however
with four stories in an all. DD News was always leader with
22 stories and more than 114 minutes of the coverage.
No. of environment & wildlife stories in
July, August & September 2007

Environmental reporting on Hindi News Channels in
comparison to national and international policies and
entertainment related news is very minimal. Environmental
issues got only approx. one – two percent of reporting on
the six prominent channels in the county while films and
entrainment make the news and get maximum time on
these channels.

22

Number of stories in July 2007 (%)

Time devoted in August 2007 (%)

Time devoted in July 2007(%)

Number of stories in Sep 2007 (%)

Number of stories in August 2007 (%)

Time devoted in Sep 2007 (%)

n
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October - December 2007
Technology has effectively become a new language in
media today. It has its specific intricacies that synchronize
with the mindsets of the society. Moreover it essentially
manages to bring about new ideas and create a platform
for understanding them with alacrity. For long now
electronic media has not been able to do justice with
the environment related issues. Quantitatively it cannot
be omitted from notifying that news channels, acclaimed
features of the electronic media have still not impressively
taken up the cause of environment related issues. They
still seem to be staggering to push in the environment
news and actually not given its deserving space. CMS
ENVIS Centre has been regularly providing analysis on the
coverage of environmental issues in the seven mainstream
24X7 news channels.

Methodology
CMS Media Lab has undertaken significant experimentation
over the years to develop a robust and rigors method
methodology. The content analysis broadly covers
qualitative and Quantitative aspects.

5. The stories were classified and separately coded (Ex
politics, Business, Sports, Environmental news etc.).
6. Environmental related stories are being separately
reviewed.
In the month of October 2007, except DD News, all
the news channels had less than 10 stories in the prime
time. NDTV India being the lowest with four stories and
DD News the maximum with 14 stories. In majority of
the channels time spent on environmental issues was less
than ten minutes in a month. In exceptional cases the time
spent was approx. two hours.
In comparison to October 2007, the month of November
had 58 stories of approx. 5 hours. ZEE News, DD News
and NDTV 24X 7 had 10, 11 and 16 environmental
stories respectively. In December 1.6% of the stories had
environment focus with maximum stories incorporated by
Star News (30).
No. of environment & wildlife stories in
Oct, Nov, Dec 2007

1. Prime time band of study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.
2. Seven mainstream Hindi news channels were included.
i.e. DD News Aaj Tak, NDTV India, NDTV 24X7, Star
News, Zee News and Sahara Samay.
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
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4. The news content on the above mentioned channels
were listed and documented in the log sheets.

In October and November 2007, total time spent by the
news channel is approx. 0.95 %. Regarding devoting time,
Star News takes the lead with around 5.5% of the channel
time spent on stories related to environmental issues.
Amongst other channels, DD News and ZEE News had
spent around 2% of their prime time on green issues.

Time spent on of environment & wildlife stories in
Oct, Nov, Dec 2007 (in Minutes)

Time devoted in October 2007 (%)

Number of stories in November 2007 (%)

In the 24X7 news channels the priority for covering
environmental news has been very low in comparison to
politics, crime, sports. In the month of October, 42.07%
of the total coverage was given to international affairs,
37.98% was on film and entertainment, 17.20% was
given to politics whereas environment and wildlife were
2.75%. The time devoted to film and entertainment was
around 57.49% and to environment was approx. 3.10 %.
In the month of December around 50% of the total stories
were on international affairs. Trend has been the same in
November and December 2007.

Time devoted in November 2007 (%)

Number of stories in October 2007 (%)
Time devoted in December 2007 (%)
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Number of stories in December 2007 (%)

In a Nutshell
Where does Media position itself in such a scenario?
What can be done to widen the canvass of Environmental
programming so that it just doesn’t remain a niche fare.
Also in what way can media bring the ever-larger audiences
in the fold, to appreciate, and conserve the limited and
precious natures bounties. First things first, media is the
torchbearer of the society. Given media’s power and
reach, it sets the issues and agenda. It becomes imperative
that media doesn’t just respond to the stimuli and be a
mere chronicler of environmental disasters and events, but
also become a forerunner in leading the environmental
movement and awakening.
Over the years environmental debate has been polarized.
A catch 22 situation has arisen. Perhaps a moral dilemma
too. Isn’t it tantamount to “romanticizing” environment
at the expense of development and livelihood issues?
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Famous environmental layer M.C. Mehta who initiated a
legal campaign to save the Taj Mahal from environmental
pollution thinks not. “There cannot be any moral dilemmas,
environment should come first and foremost” after all it is
the sum and substance of our existence and it should be
protected at all costs”. Fair enough!
Thus media has to tackle environmental debate by
positioning itself, as not just from a critique point of view
of the past and present, but also socio-economic, health
and quality of life issues should be at the core of the
argument. Because health and economic analysis of the
environmental devastation is the ultimate soul-quake, that
can steer people and policy makers into action.
The media’s stereotypical reportage treat environment as
either exotic or present the dreadful face of it. Isn’t there
much more between these two extremes to fill in the gap
that needs our immediate attention. Issues that seem
innocuous in the first sight, but pose larger health problems
till the time it comes to light. To begin with there’re many
silent health hazards that we are living through in our dayto-day lives. Thus media has to balance the micro issues
with macro concerns of the debate. Infact the near and
immediate is as important as the gradual and larger health
effects that are waiting to happen. Media thus needs to be
a “whistleblower” before it is too late.
n

Media Analysis
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January - March 2006
Environment seemingly has taken a backseat in most
of the stories covered by electronic media. Considering
its audience coverage capacity, it becomes mandatory
for the electronic media to focus on the environmental
related news. The necessity becomes manifold in the view
of the excessive environmental depletion that surfaces
now days. Inspire of the growing need and demand for
the special attention that is required by the environmental
issues, sidestepping of pertinent news by the leading news
channels is grotesquely evident. In a study conducted by
CMS labs on highly rated news channels its is observed
that an average of .3% of the stories covered in the months
of January’06 were environment oriented. Similarly in
months of February it was not more than .9%, that too
when referring to a single news channel. Rest of the
channels dwindled around the figures like .4% and.7%.
Saddening in the month march the figures rolled down the
ladder at the ground level of 0% while only Sahara Samay
and DD news covered .9% and.6% respectively.
The role, the value and the use of informational technology
are changing rapidly. There is a new order that has slowly
seeped into the system of electronic media that spells
globalization. Per say it becomes difficult for the topics like
the environment to actually create a substantial space for
themselves. In such a situation there is a lack of interaction
and communication in between the two, media and
environmental issues. Therefore it becomes significant
for the media to donate enough space and realize the
priority in terms of their role to play towards betterment
and awakening of the masses.

Methodology
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CMS Media Lab has undertaken significant experimentation
over the last one year to develop a robust and rigors
method methodology. The content analysis broadly covers
qualitative and Quantitive aspects.

Table: Percentage of environmental stories in
New Channels
Channels

Jan
2006

Feb
2006

March
2006

Sahara Samay

0.3

0.3

0.9

Aaj Tak

0.3

0.0

0.0

NDTV India

0.3

0.9

0.0

Star News

0.3

0.3

0.0

Zee News

0.1

0.4

0.0

DD News

0.3

0.7

0.6

1. Prime Time band of Study.
The prime programming is the industry benchmark in
News television for all significant events and issues
that are prominently covered on a particular day.
2. Five mainstream Hindi news channels were included
i.e. Aaj Tak, NDTV India, Star News, Zee News and
Sahara Rashtriya
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
4. The News content on the above mentioned channels
were listed and documented in the log sheets.
5. The Stories were classified and separately coded (Ex
politics, Business, Sports, Environmental news etc.)
6. Environmental related stories are being separately
reviewed.
n

April - June 2006
TV trends in reporting Environment
News
Environment comprises just about 0.35 per cent of
news on popular Hindi news channels, closely trailing
agriculture at 0.4 per cent, and Health at 0.5 per cent.
On the other side of the spectrum, Cinema makes up 7
per cent of prime time news and Fashion/ Lifestyle 1.7
percent. Compare these to the coverage of National
Politics that occupied 10 per cent of prime time coverage
for April and May. These prime time news (7 to 11 pm)
figures are based on coverage of six Hindi News channels
– DD news, Star Plus, Aaj tak, Zee News, NDTV Hindi and
Sahara Samay.
Among the channels tracked, quantitative coverage on
environment was maximum on Sahara Samay at 41.51
per cent, this was followed by NDTV Hindi at 26.42 per
cent and DD News at 20.75 per cent; Aaj Tak, Star TV and
Zee News had respective contribution of 5.66 per cent,
3.77 per cent, and 1.04 per cent to television prime time
news on environment.
Percentage of environment news on various channels

Sahara Samay led also in terms of diversity in the coverage
of issues; DD news and NDTV followed next. Diversity in
environmental news coverage leaves much to be desired
on Aaj Tak, Zee News and Star TV. Zee News and Star TV
even overlooked Medha Patkar’s issue, whereas Aaj Tak’s
entire environmental news coverage during this period
was three news spots on Medha Patkar.
Issue diversity across channels

The comparative analysis of various channels’ coverage
shows that DD News and NDTV were the only channels to
debate environmental issues in their prime time coverage.
During the period, NDTV was the only channel to raise and
debate various issues of development and rehabilitation
in relation to Sardar Sarovar project. DD discussed forest
conservation in north-east and air pollution in small
cities.
Special Programme
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In this entire period, 37.7 per cent of environment news
was about Dams and Displacements, and 13.2 per cent
about zoos; the third largest category in environmental
news was on biodiversity and forest conservation issues.
However, only Dams and displacement stories were
considered significant enough for repeat mention in
different bulletins; 80 per cent of Dams and Displacement
news was repeat mention. A number of environmental
stories did not find repeat mention.
In terms of news origin, environment news is reflective of
the general trend with 52.8 per cent reports emanating
from Delhi, 11.3 per cent from other state capitals, 7.5
per cent from Mumbai, 20.8 per cent from other towns
and cities, and only 7.5 per cent from rural areas.
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Originwise news break-up

n

July - September 2006
Private TV Channels not sensitive to
Environmental concerns
Media plays a critical role in shaping the future of a
nation as it informs, educates and sensitises people on
various issues day-after-day. This helps lay the blueprint
of a country’s growth path. It is this immense role and
responsibility that empowers media. For media and the
people this function is of paramount significance.
It is thus expected that media will report and raise all issues
of national concern. However, if one sees environmental
reporting in the rapidly growing cable television medium,
which also has an enormous impact and influence, there
is a huge vacuum in understanding, addressing and
sensitising people about these issues. Falling forest cover,
dwindling biodiversity, growing despair in the rural areas
from the reversal in agriculture production, drinking water
crisis both in rural and urban areas, severely polluted
and toxin-laden rivers, lakes and air, ….. The list of our
country’s environmental woes is long. India is beset by
environmental crisis. If the country is to abate the crisis,
mass media needs to play a critical role through awareness
raising. Extensive exploitation and years of neglect of our
environment have impacted life in every sphere; alas,
media doesn’t have its ear to the ground.

the channel gave 7 hrs and 10 mins out of 368 hrs of air
time to environmental issues. This, however, is the most
positive data available from among Hindi news channels
in the CMS study. The channels included in the study are
Aaj Tak, Zee News, NDTV India, Sahara Samay, Star
News, besides Doordarshan National.
Environmental reporting was rather found to be dismal
on these channels. In the study period of three months,
Zee News gave 2 hrs and 35 min of total coverage to the
subject, NDTV India 1hr and 43 min coverage, Sahara
Samay gave 1 hr 27 min coverage, Star New 1hr:13
min coverage, and Aaj Tak, the market leader in Hindi
belt, gave just about 1hr and 11 min of total environment
coverage during the monitoring period. In percentage
points air time given to environmental issues comes to
0.70 per cent for Zee News, 0.46% for NDTV India and
0.39% for Sahara Samay. It is noteworthy that Aaj Tak and
Star News, with a combined viewership of 46% for Hindi
News channels, gave just about 0.32% each of the total
airtime to environmental issues.

The Centre for Media Studies, in its analysis of popular
Hindi news channels, found that Doordarshan National
gave 1.9 per cent of its prime air time (7 to 11 pm) to
environmental reporting. From June 1 to August 31 prime
time news was analysed in this study. In quantitative terms,
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Poor air time allocation to environmental concerns is not
the only inadequacy on these channels. The quality of
programmes often leaves much to be desired. A bulk of
environmental coverage on these channels is indicative
of their preferences. Aaj Tak’s 96.6% of environmental
coverage was drawn from Jodhpur court’s verdict in black
buck poaching case against Salman Khan and reports on
‘sea water turning sweet’. Coverage on these two issues
in relation to total coverage on environment comprised
51.8% on NDTV India, 55% on Sahara Samay, 90.3%
on Star News and 62.4% on Zee News. Surely, celebrities
do make news. But community efforts in the upkeep of

our environmental concerns. Even international reporting
on environment, which is largely human interest stories of
animals, is far greater than the reporting on rural areas.

However, in contrast to private news channels, the coverage
on Doordarshan National had both vibrancy of variety in
news issues/discussions and origin. During the period,
the channel dwelt on significant environmental issues
and debates. But, that too, by no measure, addresses
environmental crises in the country. What is required of
media is a determined approach to investigate and reflect
our environmental reality in order to sensitise and awaken
the people. This will set rolling a corrective collective
initiative.
environment are far more important for people to Poor
air time allocation to environmental concerns is not
the only inadequacy on these channels. The quality of
programmes often leaves much to be desired. A bulk of
environmental coverage on these channels is indicative
of their preferences. Aaj Tak’s 96.6% of environmental
coverage was drawn from the origin of environmental
news on these channels also reflects the media disconnect
with the environmental concern. As much as 93 per cent
reporting is done from urban India which represents only
28 per cent of population and approximately 3.3 per
cent of country’s geographical area. Mere 4 per cent
reporting on rural areas is clearly not representative of
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The period of study coincided with monsoon that flooded
many areas in 16 of our states. It drew a total of 24 hrs of
air time on all channels, including Doordarshan National.
However, in the entire period there was no coverage on
the possible causes of such flooding. In doing this, the
media accepted floods as a natural process. Every year,
the earth’s fresh water replenishment that rains bring plays
havoc with our crops and people. Every year a good
part of our gains in GDP is lost due to environmental
losses. In Assam alone floods cause a yearly damage of
Rs 1000 crore and more. What’s the country’s cost of
environmental damages?
n

October - December 2006
Roughshod to rural issues
News channels in competition with entertainment channels
and with a large number of channels in its own genre seem
to have worked out a formula in newscast to buy viewers
time and attention. Increasingly they devote more time to
cater to our curiosity for non-news and whet our curiosity
for more of such news. They impart little knowledge about
issues facing the country or its development. In this way
private news channels are redefining news criteria. This is
established by high priority accorded to film and celebrity
coverage, crime, religion, human interest and cricket that
together take up from 79 per cent to 66 per cent of prime
time (7 pm to 11pm) newstime on popular Hindi news
channels. On Star News and Aaj Tak, the two most viewed
channels in Hindi news genre, this content takes about
79% and 76% of newstime respectively.
With these issues finding priority and popularity on Hindi
news channels, issues of environmental concern that
require investigation and follow up remain at the bottom
of the pile. In its analysis of Hindi television news from
Sept 1 to Nov 20, 2006, Centre For Media Studies
found media lacking in raising any significant debate on
numerous environmental concerns facing the country.
Wildlife trafficking, poaching, hunting, zoos only figured
as environmental issues on the media that took less than
0.1 per cent newstime on Aaj Tak and 0.5% on Star News.
A similar trend was reflected on other channels. This gives
a false impression that all is well with the state of country’s
environment and compliance of environment laws.
During our study period Doordarshan News, however,
recorded marginally higher allocation of time (0.8 per

cent of total news hours under study) to environmental
issues, and presented diverse issues. Its reports dwelt on
depletion and pollution of fresh water, climate change
and the need for use of renewable energy.
Following the general trend, environment news has overall
urban predominance. Even in environmental coverage
news that appeals to the interest of urban population gets
coverage. This is reflected in overwhelming coverage of
wildlife stories with a focus on recreation. However, the
news depicts little of rural India’s reality, where people are
battling with poverty, non-availability of drinking water,
depleted and polluted water, increasing cost of farm
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productivity and overall decline in the environment. Since
state of environment has direct bearing on livelihood in
our country’s rural areas, there is a need for awareness
raising on environmental issues at all levels.
The share of overall rural coverage on channels monitored
was 2.6% on Aaj Tak, 8.6% on Sahara Samay, 2.29% on
Star News, 4.09% Zee News, 1.63% on NDTV India and
3.3% on DD News. Of this, environmental coverage of
rural areas was nil on Aaj Tak and Doordarshan; it was
0.4% on Sahara Samay, 1.34% on Star News, 3.75% on
Zee News and 3.29% on NDTV India. It be noted that
Sahara Samay and Zee News that comparatively have
higher rural coverage among private news channels
otherwise, haven’t given same priority to rural environment
issue, though Sahara Samay shows diversity in overall
environment coverage. The portion of newstime devoted to
rural environment coverage to total environment newstime
was 6.09 per cent on Sahara Samay, 6.6 per cent on
Star News, 9.7 per December2006cent on Zee News and
20 per cent on NDTV.However, in line with the general
trend in environment reporting, all rural origin stories on
environment were about wildlife. While Star News reported
on the sighting of a new type of bird in Arunachal Pradesh,
Zee News reported on a case of suspected poaching and
killing of 10 Chinkaras in Ujjain’s Vikram Vatika; a leopard
killing in Dudhwa National Park. During the period, Zee
News also reported satellite imagery pictures indicating
possibility of large reserve of groundwater in Barmer
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region of Rajasthan. NDTV reported hunting of black
buck in Rohtak, and villagers flouting government order
against ban on fishing in Gujarat. Sahara Samay reported
only one rural environment story about villagers capturing
a trouble making crocodile in rural Lucknow and giving
it to the police. This was all there for rural environment
coverage in the media.
Compare this with the coverage of environment news from
urban areas of the country and from foreign destinations.
On Aaj Tak about 57% of time was given to environment
coverage from urban areas; it was 92.68% on Sahara
Samay, 23.3% on Star News, 61% on Zee News, 80%
on NDTV India and 67% on Doordarshan News. Share
of international news was 42.3% on Aak Tak, 1.21%
on Sahara Samay, 70 per cent on Star News, 15.27%
on Zee News, 33 per cent on DD News. NDTV did not
have any international environment coverage. Clearly,
environment coverage from urban and international place
gets precedence over rural areas.
Following the trend of past months in this year, DD
News gave maximum time of 103 mins for environment
coverage. It was followed by Sahara Samay at 82 mins,
Zee news 72 mins, NDTV India and Star News at 30 mins
each. Aaj Tak’s coverage was least at 7 mins. In coverage
of issue diversity also Doordarshan News and Sahara
Samay offered maximum variety.
n
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January - March 2005

Programme

Oct
2004

Nov
2004

Dec
2004

Jan
2005

Feb
2005

International

5.18

8.16

4.72

5.12

5.12

International

5.18

8.16

4.72

5.12

5.12

Politics

32.86

24.82

24.35

27.56

27.56

National security
& Defence

7.06

3.59

2.34

3.21

3.21

Business

5.77

7.99

5.41

5.09

5.09

Sports

9.63

10.26

12.33

13.10

13.10

Arts & Culture

1.59

2.37

0.80

0.70

0.70

Cinema-Enter

4.59

5.82

5.38

4.77

4.77

Methodology

City/Local

5.42

7.81

8.10

8.44

8.44

CMS Media lab has undertaken significant experimentation
over the last one year to develop a robust and rigorous
method methodology. The content analysis broadly covers
Qualitative and Quantitative aspects.

Crime

8.79

9.74

11.23

10.51

10.51

Accident

1.25

1.28

6.65

4.99

4.99

Legal

9.81

11.42

12.13

10.86

10.86

Environment

0.17

0.35

0.42

0.24

0.24

Human Interest

1.15

1.30

2.83

1.14

1.14

Health

0.52

0.57

0.38

0.54

0.54

Development

0.12

0.04

0.01

0.12

0.12

Education

1.12

0.85

0.88

0.44

0.44

Science &
Technology

0.27

0.10

0.10

0.52

0.52

Religion

3.21

2.30

0.53

0.82

0.82

Weather

0.35

0.27

0.56

0.87

0.87

Others

1.16

0.98

0.83

0.97

0.97

There can be numerous conferences, seminars and
workshops on environmental concerns but when it comes
to news coverage on such issues, it can be counted on
fingers. The monitoring of five TV news channels (Sahara
Rashtriya, Aaj Tak, NDTV India, Star News, Zee News) by
the Media Lab of CMS has found out that maximum time
has been allocated to politics, sports and crime related
news. From this issue onwards, CMS ENVIS Centre will
provide regular data and analysis on the coverage of
environmental issues on television news channel which
will reflect on the overall coverage and priorities given to
environment related issues.

1. Prime time band from 7-11 was taken as part of study.
The prime time programming is the industry benchmark
in news television for all significant events and issues
that are prominently covered on a particular day.
2. Five mainstream Hindi news channels were included.
i.e. Aaj Tak, NDTV India, Star News, Zee News and
Sahara Rashtriya.
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
4. The news contents on the above mentioned channels
were listed and documented in the log sheets.
5. The stories were classified and separately coded (Ex.
Politics, Business, Sports, Environmental news etc.)
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Environmental Reporting in the Major News
Channel (in percentage)

6. Environment related stories are being separately
reviewed.

From the data, it is evident that reports on environmental
issues are negligible than even reporting on cinema and
entertainment. Monitoring from October 2004 to February
2005 clearly indicate that environmental issues has been

given less than one percent coverage in a month. Even
news related to arts and culture has been reported more
than green issues at any point of time. This also reflects
the priority and interest of the booming news channels in
the country.
The maximum environment reporting of 0.35 percent in
November 2004 is more events based rather than issues
specific news. Topical issues though get coverage but
there are hardly any follow-ups.

In the month of November 2004, Aaj Tak has taken the
lead by covering eight stories, while Sahara Rashtriya
and Star News had five stories each. In December 2004
Sahara Rashtriya shows impressive figures i.e. 18 stories
all together and Star News covering six stories while Aaj
Tak and NDTV India dipping down to just two stories each
and ZEE News covering none.
Monitoring of News Channels for
Environmental Issues (Oct 04-Feb 05)
Month

Environmental Issues do not enjoy the same scale of
importance in electronic media that politics, economy
and entertainment do. There has been backlash over
environmental stories. To a large extent media itself is to
be blamed for not bringing awareness on our degrading
environment. Major news channels has completely ignored
to educate people on the environment issues.
Monitoring of news channel for five consecutive months
by CMS Media Lab reveals that very low priority has been
given to environmental news. According to the data in
the month of October 2004, Sahara Rashtriya and NDTV
India reported five stories related to environment.
Graphical presentation of Environmental News
Reporting on TV News Channels

Sahara
Rashtriya

Aaj
Tak

NDTV
India

Star
News

ZEE
News

Oct

5

1

5

1

1

Nov

5

8

4

5

1

Dec

18

2

2

6

0

Jan

9

1

3

9

0

Feb

9

1

3

9

0

In the month of January and February 2005, Star News
covered nine stories. While Sahara Rashtriya dipping to
nine stories in both the months as compared to eighteen
stories in December 2004. Apparently from December
2004 to February 2005, ZEE News has done neglegble
reporting of environmental news on their channel.

In a Nutshell
Where does Media position itself in such a scenario?
What can be done to widen the canvass of Environmental
programming so that it just doesn’t remain a niche fare.
Also in what way can media bring the ever-larger audiences
in the fold, to appreciate, and conserve the limited and
precious natures bounties.
First things first, media is the torchbearer of the society.
Given media’s power and reach, it sets the issues and
agenda. It becomes imperative that media doesn’t
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just respond to the stimuli and be a mere chronicler of
environmental disasters and events, but also become a
forerunner in leading the environmental movement and
awakening.
Over the years environmental debate has been polarized.
A catch 22 situation has arisen. Perhaps a moral dilemma
too. Isn’t it tantamount to “romanticizing” environment
at the expense of development and livelihood issues?
Famous environmental layer M.C. Mehta who initiated a
legal campaign to save the Taj Mahal from environmental
pollution thinks not. “There cannot be any moral dilemmas,
environment should come first and foremost” after all it is
the sum and substance of our existence and it should be
protected at all costs”. Fair enough!
Thus Media has to tackle environmental debate by
positioning itself, as not just from a critique point of view
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of the past and present, but also socio-economic, health
and quality of life issues should be at the core of the
argument. Because health and economic analysis of the
environmental devastation is the ultimate soul-quake, that
can steer people and policy makers into action. The media’s
stereotypical reportage treat environment as either exotic
or present the dreadful face of it. Isn’t there much more
between these two extremes to fill in the gap that needs
our immediate attention. Issues that seem innocuous in
the first sight, but pose larger health problems till the time
it comes to light. To begin with there’re many silent health
hazards that we are living through in our day-to-day lives.
Thus media has to balance the micro issues with macro
concerns of the debate. Infact the near and immediate
is as important as the gradual and larger health effects
that are waiting to happen. Media thus needs to be a
“whistleblower” before it is too late.
n

July - September 2005
Technology has effectively become a new language in
media today. It has its specific intricacies that synchronize
with the mindsets of the society. Moreover it essentially
manages to bring about new ideas and create a platform
for understanding them with alacrity. For long now
electronic media has not been able to do justice with
the environment related issues. Quantatively it cannot
be omitted from notifying that news channels, acclaimed
features of the electronic media have still not impressively
taken up the cause of environment related issues. They still
seem to be staggering to push in the environment news
and actually not given its deserving space.
Though in July and August, Sahara Samay has managed
to incorporate 17 stories, yet, the rest of the channels,
Aaj Tak, NDTV India, Star News have been obsessively
lackadaisical in their approach. Zee news has endeavored
to capture 11 stories, while in August and September a
categorical fall in environmental coverage is observed.
Similarly with DD News. Which has consistently made an
effort to cover environment stories for July and August
with 8 and 5 stories respectively, However for the month
of September once again the numbers brought down to
nil. While Zee news managed 3 stories Aaj Tak aired 2
stories for September, many of the news channels failed to
incorporate even a single story.
Its quite saddening to unveil such a laid back attitude
on the part of the electronic media towards environment
related issues. Infact the electronic media is largely
caught up in the race of TRP ratings. Understandably,
environment related news is basically unglamourised. Still
the importance cannot be underestimated at any point of
time. More than awareness these news are significant
for creating an awakening.

Table: Percentage of environmental stories in
News Channels
TV
Channels

July
2005

August
2005

September
2005

6

11

1

Total Stories

2130

1486

1560

% of Stories

0.3

0.7

0.1

1

1

2

Total Stories

1238

1095

1180

% of Stories

0.1

0.1

0.2

0

6

1

Total Stories

1060

935

1041

% of Stories

0.0

0.6

0.1

0

1

0

Total Stories

431

776

797

% of Stories

0.0

0.1

0.0

11

0

3

Total Stories

1242

790

882

% of Stories

0.9

0.0

0.3

8

5

0

Total Stories

2222

1876

1995

% of Stories

0.4

0.3

0.0

26

24

7

8323

6958

7455

Sahara Samay
Environmental Stories

Aaj Tak
Environmental Stories

NDTV India
Environmental Stories

Star News
Environmental Stories

Zee News
Environmental Stories

DD News
Environmental Stories

Overall Channel
Environmental Stories
Total Stories

39

Electronic media requires to themselves comprehend
their extravagance with relatively un important issues
in comparison to the weightage that it gives to the
environmental issues therefore there is an essential need
to establish a link in between the electronic and the space
that it plans to make environment issues available.

Methodology
CMS Media Lab has undertaken significant experimentation
over the last one year to develop a robust and rigors
method methodology. The content analysis broadly covers
qualitative and Quantitative aspects.
1. Prime Time band of Study. The prime programming
is the industry benchmark in News television for all
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significant events and issues that are prominently
covered on a particular day.
2. Five mainstream Hindi news channels were included
i.e. Aaj Tak, NDTV India, Star News, Zee News and
Rashtriya Sahara.
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
4. The News content on the above mentioned channels
were listed and documented in the log sheets.
5. The Stories were classified and separately coded (Ex
politics, Business, Sports, Environmental news etc.).
6. Environmental related stories are being separately
reviewed.
n

October - December 2005
Environment being an extremely gravitious and sensitive
aspect, its adequate coverage becomes all the more
mandatory. It is almost the backbone of our survival and
consistent maintenance on earth. Electronic media needs
to lend the required space and structure to the environment
that it rightly holds. Its only then that a mature and palpable
interaction will be made possible.
Its laudable to acknowledge that a mammoth difference
towards betterment was launched for the month of October
November and December. While the Sahara Samay
covered 27 stories in the month of Oct NDTV India also
managed to catch up by 11stories, even though the rest
of the news channels didn’t show mush variation from 2 to
4 regular coverage. While DD news that has consistently
has produced stories to environmental issues diminished
from 6 stories in October 2005 to 1 story in December
2005. its an encouraging study that in each month of the
quarter year sporadic coverage has been made by all the
channels under study.
As propounded by Roland Norman “the more widespread
and successful the technology, the greater its impact on
the thought patterns of those who use it and consequently,
the greater its impact on all the society”.
Undoubtedly society and electronic media are congenially
intertwined. They have very symbiotic relationship and
have extraneous influence on each other. However the
need is to accommodate environment effectively so that
the validity of its essence is comprehended and widespread
understanding is generated. “

Table: Percentage of environmental stories in
News Channels
News
Channels

October
2005

November
2005

December
2005

Environment

27

5

6

Total Stories

1796

1467

1534

% of Stories

1.5

0.3

0.4

Environment

2

4

2

Total Stories

867

884

665

% of Stories

0.2

0.5

0.3

Environment

11

2

3

Total Stories

816

807

880

% of Stories

1.3

0.2

0.3

Sahara Samay

Aaj Tak

NDTV India

Star News
Environment

2

1

0

Total Stories

839

559

608

% of Stories

0.2

0.2

0.0

Environment

4

1

3

Total Stories

859

629

726

% of Stories

0.5

0.2

0.4

Environment

6

3

1

Total Stories

2021

1519

1234

% of Stories

0.3

0.2

0.1

Environment

52

16

15

Total Stories

7198

5865

5647

% of Stories

0.7

0.3

0.3

Zee News

DD News

Overall Channel
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Methodology
CMS Media Lab has undertaken significant experimentation
over the last one year to develop a robust and rigors
method methodology. The content analysis broadly covers
qualitative and Quantitative aspects.
1. Prime Time band of Study. The prime programming
is the industry benchmark in News television for all
significant events and issues that are prominently
covered on a particular day.

2. Five mainstream Hindi news channels were included
i.e. Aaj Tak, NDTV India, Star News, Zee News and
Sahara Rashtriya
3. The recorded tapes were then previewed and the
news stories listed under various classifications and
categories to generate quantitative data.
4. The News content on the above mentioned channels
were listed and documented in the log sheets.
5. The Stories were classified and separately coded (Ex
politics, Business, Sports, Environmental news etc.)
6. Environmental related stories are being separately
reviewed.
n
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